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[ would like to express my sincere gratitude to all the authors,
researchers and reviewers, who provided their detail research and views
for (IC-IBPDE).

[ would like to thank my family, who supported and encouraged me
in spite of all the time it took me away from them. This conference could
see the light of day due to generous support from the JHERF.

The readers and beneficiaries vary from academicians, professional
engineers and scientists, to undergraduate and graduate students from all

over the country.

4 ENXTNE N N\ e\ -
0 SO 0







— = 978-93-90975-13-6

World Federation of Science & Technology

www.wfst.org
World Federation of Science & Technology 502 California; San Francisco, CA; 94104’1 US

MESSAGE

It is my pleasure to humbly invite you to attend the International Virtual Conference on “Innovative
Business Practices in Digital Era” on 22 April 2021 Organized By: Renaissance University Indore (MP)
India, Research Foundation of India & JHERF.

This year’s conference will attract attendance from all around the world; the distinguished speakers are
from the top notch academic institutes as well as leading all industries from all around the globe. This
conference will provide the opportunity and exchange of ideas related with the nuts and bolts as well as
the challenging issues concerning within the fields.

Participation from successful entrepreneurs and industry leaders at the Conclave, would act as a
guiding light to the enterprising youth, who would be soon embarking on their career paths. I am happy
to note that Entrepreneurship Summit, Leadership Lectures and Innovation Exhibition are being
organized as a part of Conclave.

I wish all the success of this International Conference.

Dr. Princiwill Akaosh
Department of Management
University of Lagos, Nigeria

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)


http://www.wfst.org/

e—— 978-93-90975-13-6 _——-—

SCHOOL
- MBA Programme -

MESSAGE

Dear Attendees,

It is my pleasure to welcome you to this highly informative conference. It is a very exciting time
to be in sustainable development. Having served many years in these events I can say it is the most active
and promising time I have experienced.l hope you learn more about the evolving sustainable
development in institute and industry, and take away key insights and information from the conference.

I extend my warm greetings and felicitations to the organizers and the participants and wish the
Conclave all success.

Rudra Pd Ghimire

Principal/Campus Chief at DAV Business School,
Masters of Business Administration (MBA)
Nepal

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

When I was a school going kid, one thought inspired me and was always on my mind. The golden thought
was, “In coming years, big will not beat small, rather fast will beat the slow”.

If you want to combat & conquer the world, start now! Think and act, learn & relearn, improve and
develop, innovative & implement!

[ wish all the delegates a happy research and very happy new year!

CA Swapnil Kothari
Hon'ble Chancellor,
Renaissance University, Indore

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

I welcome you in the International Virtual Conference on “Innovative Business Practices in
Digital Era” on 22 April 2021 Organized by: Renaissance University Indore (MP) India, Research
Foundation of India & JHERF.

On behalf of the Executive Committee of RFI, I wish to thank all the authors, invited lecturers,
session chairman, members of the International Scientific Committee, National coordinators and
numerous others who helped to shape the content of this conference. I would also like to thank
organizational committee members, whose administrative and organizational works were the
prerequisite for a successful conference.

Thank you for joining us on this momentous occasion.
Dr. Sourabh Jain

Chairman & CEO
Research Foundation of India

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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Every form of life, be it micro or macro, should be seen, analysed and understood. We not only expect this

from our very own self but this same ideology should also be followed by our teachers and students.

Prof. (Dr.) Rajesh Dixit
Vice-Chancellor,
Renaissance University, Indore

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

Dear Distinguished Colleagues, Precious Academicians and Our Research Professionals,

As Chief Managing Director, of Research Foundation of India, firstly, it is my pleasure to welcome
one and all to participate in this significant and prestigious event. On behalf of the Organizing Committee,
it is honours of the hosting you at India.

Conferences have a great platform for global networking. I want to thank all of you who have
worked on putting our extraordinary conference together; [ would also like to express my appreciation to
the Research Foundation of India for elegant configuration.

Participation from successful entrepreneurs and industry leaders at the Conclave would act as a
guiding light to the enterprising youth, who would be soon embarking on their career paths.
I wish you all the success for this International Virtual Conference.

Prof. (Dr.) Ashok Kumar Gupta
Chief Managing Director
Research Foundation of India

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

We believe in empowering students with strong knowledge base and quality standard of higher education
in a holistic and multidimensional manner encompassing all theoretical, applied and conceptual aspects

by maintaining the exclusiveness of the discipline.

Prof. (Dr.) Pramod Sharma
Registrar,
Renaissance University, Indore

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

My Dear Fellows,

[ am honoured and delighted to welcome you in the International Virtual Conference
“Innovative Business Practices in Digital Era” on 22 April 2021 Organized By: Renaissance University
Indore (MP) India, Research Foundation of India & JHERF.

[ am delighted that has been designed to offer a comprehensive range of sessions that includes
Trends and Emerging techniques in Science and Technology. I hope you have a good time & opportunity
to connect with experts from the scientific community and influential entrepreneurs from industries
through their lectures and presentations and will also put forward many thought-provoking strategies for
a future line of action in the area of Science and Technology.

We are looking forward to meeting all of you to make grand success.
Prof. (Dr.) Priyadarshini Agnihotri

President - Northern-South Board of India
Research Foundation of India

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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Dear Attendees,

I am delighted that “Innovative Business Practices in Digital Era” has been designed to offer a
comprehensive range of sessions that includes Trends. I hope you have a good time & opportunity to
connect with experts from the scientific community and influential entrepreneurs from industries
through their lectures and presentations and will also put forward many thought-provoking strategies for
a future line of action in the area of Humanities.

I extend my warm greetings and felicitations to the organizers and the participants and wish the
Conclave all success.

Prof. (Dr.) Jayesh Shah
Organizing Chair
Renaissance University, Indore

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

It is my immense pleasure to invite you to attend the International Virtual Conference on 22
April 2021 “Innovative Business Practices in Digital Era” going to be held Organized By: Renaissance
University Indore (MP) India, Research Foundation of India & JHERF.

This year’s conference will attract attendance from all around the world; the distinguished
speakers are from the top-notch academic institutes as well as from the leading industries all around the
globe. This conference will provide the opportunity to exchange ideas as well as highlight the challenging
issues in the various fields of Science, Technology and Management.

Prof. Ajay Jain

President

Central India Board Zone
Research Foundation of India

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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Dear Attendees,

I am delighted to welcome you for the International Virtual Conference on 22 April 2021
“Innovative Business Practices in Digital Era” which brings together experts and academics from
around the world. New trends and challenges to Research are being put forward by the rapidly changing
social and economic situation in many parts of the world. At the present the implementation of an
appropriate control programs towards the reduction of infection in man will be discussed.

I extend my warm greetings and felicitations to all participants and wish the Conclave all success.

Dr. Manish Dubey
President Madhya Pradesh State
Research Foundation of India

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

IC-IBPDE is to bring together innovative academics and industrial experts in the field of
“Innovative Business Practices in Digital Era” to a common forum.I sincerely hope that this
conference will deliberate on various issues that need to be addressed and come up with
recommendations.

I wish the conference a success.

Dr. Kuldeep Agnihotri
Indore Chapter Head
Research Foundation of India

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era”
(IC-IBPDE)
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MESSAGE

Dear Attendees,

I am delighted that “Innovative Business Practices in Digital Era” has been designed to offer a
comprehensive range of sessions that includes Trends. I hope you have a good time & opportunity to
connect with experts from the scientific community and influential entrepreneurs from industries
through their lectures and presentations and will also put forward many thought-provoking strategies for
a future line of action in the area of Humanities.

[ extend my warm greetings and felicitations to the organizers and the participants and wish the
Conclave all success.

Dr. Indira Dixit
President Indore Zone
Research Foundation of India, New Delhi
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IC-IBPDE-152
NEUROMARKETING: AN INNOVATIVE BUSINESS PRACTICE

Mrs. Deepa Kedar Rele
Research Scholar, Dr. A.P.J. Abdul Kalam University, Indore
Dr. Unmesh Mandloi
Dr. A.P.J. Abdul Kalam University, Indore

Abstract -

Introduction: Marketing has been evolving in all its forms. In its present scope, it has
metamorphosed from barter system, to production concept, to product concept & so on.
New discoveries in neuroscience are revolutionizing twenty-first century life and marketing
is no exception. Neuromarketing can be considered as another milestone, which is still
evolving. Neuromarketing is a dynamic package of medical knowledge, technology &
marketing. It can be a powerful tool in market research; where advertising is becoming
more scientifically advanced. The human brain hasn’t changed much in last 1, 00,000
years. But the role of women has changed dramatically. From the right to vote and own
property to the right to govern your own reproduction, women have stepped into a new role.
In today’s situation there are more women than men at work place. In many cases women
are the sole bread winners and the decision makers for the products they buy. Thus women
worldwide have greater spending power.

Objective: Covering everything from product development to packaging to point-of-sale
marketing neuromarketing is the guide to access today’s newest business frontier: human
brain.

Methodology: The paper attempts to throw light on the growing perspective of
Neuromarketing in & around. The paper will bring forward the messaging elements the
female brain loves. It will try to highlight the difference between a female brain and mummy
brain. It is interesting to know that all mummies have female brain but not all females have
mummy brains. This is reflected in their spending power as well as pattern. It will also
focus why and how maternity enhances certain brain functions. Through various
applications of neuromarketing study the paper will attempt to show what specific
consumer behavior and prefences mummy brains share.

Findings & conclusion will depend upon the case study or example under review.
Keywords: Advertising, Brain Mapping, Market Research, Mummy Brain, Neuromarketing.

IC-IBPDE-153
WORK FROM HOME IN INDIA AND ITS IMPACT

1Dr. Shreshth Chhabra and 2James Pal
IMember of Faculty- Daly College Business School, Indore (Affiliate of De Montfort
University, UK)
2Head HR & PR, Money 4 Drive Advertising Pvt. Ltd, Indore

Abstract - Corona-emerged from a city and spread across the world. The virus has taken
over everything that was expected to be in control of corporate or government. This all
happened suddenly resulting in lockdown. Economic activities are crippling at a slower rate
from home because not all activities can take place from home. The present ongoing
catastrophe has impacted us physically, psychologically and economically. Job cuts, pay
cuts, even no pay and mass distress have been a new—normal and no one wants it.
Employer—-employee and economy are the tripods in which one needs to balance the other-
so sooner the better.

Keywords: Covid, Work from home, Employee turnover, Pay cut.

IC-IBPDE-154
“BHAIRAVGARH BATIK - COLOR JOURNEY FROM SOIL TO WAX: IN CONTEXT TO
INNOVATIVE BUSINESS PRACTICES IN DIGITAL ERA”

Dr. Shruti Tiwari
Head of Fashion, Renaissance University, Indore
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Abstract - Digital innovation is no longer just the business of software companies. It is now
practiced by an increasing number of firms including the craft sector. The present status of
crafts in India owes much to rich craft traditions of the past. Most of the crafts from the
past continue to boom due to their utilitarian nature, their availability to the common
people and popularity in domestic and foreign markets. The special needs of the patrons
and royalty with vivid eye on foreign boom owing to the assimilating nature of Indian
culture. Highly accommodative nature of the craftsmen to accept and use new ideas is also
responsible for boom.

The present study shows the importance of Indian traditional craft on global
scenario. Indian fashion designers are now focusing on the immense potential and revival of
traditional Indian textiles to infuse modern style element into diversification of batik fabrics.
With the objective to create a new market segment for the artisans, to give new dimension
to the traditional textile, and to make artisans create a niche in market according to the
fashion trends. This will be a strong step in the direction of traditional textile of Madhya
Pradesh and will give the exposure of global market. With these efforts the clothing in India
had undergone a drastic change for the benefit of craftsmen also. Indian fashion designers
had refined and popularized the traditional Indian clothing and textiles on the map of world
with the concept — “Vocal for Local”.

Keywords: Batik, Bharavghar, Traditional textile, Resist dyeing, Global market, Craft
revival.
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IC-IBPDE-156
TECHNOLOGICAL BREAKTHROUGHS IN THE DIGITALIZATION OF AGRICULTURAL
INDUSTRY

Niharika Marmat Ganasan
Renaissance University, Indore (M.P.)

Abstract - The agricultural sector is India's backbone, employing majority of the
population. However, due to a variety of factors such as pest and disease control,
pesticides, fertilizer and processing, Indian farmers are unable to earn the expected and
fixed income from this sector. Digital agriculture, in particular, has the ability to make
agriculture more sustainable and reliable, as well as more effective with the use of time and

INTERNATIONAL VIRTUAL CONFERENCE on 22 April 2021 “Innovative Business Practices in Digital Era” (IC-
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resources. This has significant benefits for farmers as well as larger social benefits around
the world. From data collection to management and processing, as well as direction and
control, digital devices add something useful to farming. This paper is an attempt to gain an
understanding of emerging technologies and applications of sensors, communication
networks, unmanned aviation systems (UAS), artificial intelligence (Al), robotics, and other
automated machines in the agricultural sector, as well as the potential of digital technology
in India, following the principles of the internet.

Keywords: Artificial intelligence, Automated machines, Communication networks, Digital
agriculture, Precision farming, Robotics.

IC-IBPDE-157
“WELL-BEING AT A DISTANCE”: ADVENT OF TELEMEDICINE IN COVID-19 PANDEMIC
ERA

1Rashmi Sharma & 2Pranjali Sharma
1Associate Professor, Department of Biotechnology, School of Science, Renaissance
University, Indore (M.P.) 453331, India
2Alumnus, IIM Bangalore, Bengaluru, India

Abstract - In the global battle against the ongoing Covid-19 pandemic, telemedicine has
been thrown into the spotlight and is being used in a variety of ways to help address the
challenges. Though telemedicine is being used to impart healthcare at a distance for many
decades, it garnered enormous popularity during the pandemic. It offers a plethora of
benefits such as savings in cost, timely action, better efficiency, an abundance of options
etc. while also maintaining the social distancing protocol. Owing to these enormous benefits
it provides, a large number of public and private telemedicine providers rose up globally.
Telemedicine came as a boon for the patients, the healthcare givers and the telemedicine
business owners. It has the potential of resolving many challenges that the world is facing
because of the pandemic. It is approximately a 1000 million USD business currently and
will likely take a permanent stance in the healthcare industry with continual upgradation
provided by technological advancements.

Keywords: Telemedicine, Covid-19, E-healthcare, Pandemic.

IC-IBPDE-158
CUSTOMER ALLEGIANCE - AN OUTCOME OF TRUST, QUALITY AND SATISFACTION: A
REVIEW BASED RESEARCH IN ONLINE B2B MARKETS

Prof. Jinesh Desai
HOD-PGDM, School of Management, Renaissance University, Indore

Abstract -

Purpose: The objective of this Literature Review (LR) is to outline the existing research in
the field of Customer Allegiance or Loyalty in Online B2B markets. The present work aims
at providing a LR on the most relevant contributions related to role of trust, service quality
and satisfaction in building customer loyalty. Moreover, an attempt has been made to
discuss the precedents and consequences of the variables involved in the present research.
Methodology: The LR is based on 70 research papers published in peer-reviewed journals
during 1992-2017. After providing a brief overview of customer loyalty in online B2B
markets, the LR presents various domains around which existing research on customer
loyalty is focussed.

Findings: The researches outcomes presented in the LR mainly concluded that trust,
perceived service quality and customer satisfaction are important determinants of customer
loyalty. Moreover, interrelationships among these variables have also been evident in B2B
context. Some studies mention here revealed that it is more difficult to maintain customer
loyalty in online B2B markets as compared to B2C. Hence, there is a need to find out the
measures to enhance customer loyalty in this regard.

Keywords: Customer loyalty, Trust, Customer satisfaction, Service quality, Literature
review.
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IC-IBPDE-159
FROM PANIC BUYING TO SENSIBLE CONSUMPTION IN PANDEMIC: A STUDY

Dr. Sonal Sisodia
Principal, Daly College of Business Management, Indore

Abstract - The current pandemic has brought about a tectonic shift in consumer buying
behaviour. In the initial days of pandemic, people resorted to panic buying however, soon
the patterns changed and people went in for more mindful consumption. This research
paper is an exploratory study that examines these changes, if any in consumer buying
patterns and the reasons thereof. The results reveal that consumers have resorted to more
conscious consumption. In the initial phases of pandemic, consumers resorted to panic
buying and hoarding of essential goods as well as products such as sanitizers, masks etc.
Additionally, there has been a shift towards products that are simple, fuss free and can be
managed on one’s own. Demand for DIY products and work from home has gone up
tremendously as the work from culture becomes the new normal.

Keywords: Panic buying, Pandemic, Consumer buying behavior, Mindful consumption.

IC-IBPDE-160
A COMPREHENSIVE STUDY ON GST -ONE NATION ONE TAX

Rachana Bajaj
Professor, Renaissance University, Indore

Introduction - GST is defined as a destination — based consumption tax levied at multiple
stages of production and distribution of goods and services. The regime considers goods
and services alike and within the supply chain, are taxed at a flat single rate till the
customers can access them. This tax reform thus gives equal footing to large and small and
medium enterprises and taxes the stock transfers uniformly. The concept of GST was
visualized for the first time in 1999-2000. In 2004 -05, the Kelkar Committee recommended
rolling out GST as suggested by the 12t Finance Commission. Following the same
recommendations, Finance Minister P Chidambaram in February 2006 proposed a GST
rollout, by 1 April 2010. However, the resignation of Asim Dasgupta as the head of the GST
committee halted the reform. On 8 August 2016, the Constitutional Amendment Bill for
GST was passed by the Parliament, followed by ratification of the bill by more than 15
states and its enactment in early September. The Goods and Services Tax was finally
launched at midnight on 1 July 2017. The launch was marked by a historic midnight (30
June-1 July) session of both the houses of the Parliament convened at the Central
Parliamentary Hall.

IC-IBPDE-161
JOINT FAMILY EDUCATION&WISDOM FROM ANCESTORS - CONCEPTUAL STUDY BY
OBSERVATIONS

Prof. Mridul Dadhich
HOD, Renaissance University, Indore

Abstract - What you see has a greater impact on you compared to what you listen. Value
system of Joint family and the deep down ability to sacrifice which family member use to
hold for each other has created a parallel school of knowledge for many generations.
Environment and upbringing teaches you in very subtle manner. One can still observe the
lifestyle of parents and grandparents and see how much they care for environment and
people around them. Wisdom from ancestors are always coded, they don’t teach in explicit
manner. They teach in very unusual manner so that message can only be conveyed to the
one who is eligible enough to receive that wisdom. Observations on small issues and small
acts leads to different level of awareness and it leads to the power of being. Ones you have
power of Ancestors wisdom you can feel the deepness and holisticness in your own being
which you can transfer to your joint family members and hence the legacy of not only family
members will continue but we will also be able to protect great and rare knowledge.
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Keywords: Ancestors, Joint family, Knowledge, Education.

IC-IBPDE-162
GLASS CEILING: FEMALES IN SOCIETY - REVIEW OF LITERATURE

IMragakshi Tiwari and 2Dr. Sunil Mishra
1Research Scholar, Medicaps University, Indore
2Associate Professor, Medicaps University, Indore

Abstract - Women in society are a topic which has been drawn after reviewing many
research papers. Many studies had proven the existence of glass ceiling in the world where
women are continuously facing problem in their career. This problem may be intentional or
unintentional. After reviewing the literature the study found hindrances such as un-
supporting organizational policies and practices, organizational culture, stereotype attitude
of men towards women, pregnancy, absence of role model and training, lack of self efficacy
are some of the barriers found in women career advancement. The study do not show the
ways of breaking the glass ceiling which can be count as the limitation. But with the help of
secondary data, we found that glass ceiling are still in exist in the world.

IC-IBPDE-163
DATA DRIVEN FARMING AN INNOVATIVE CONCEPT OF AGRICULTURE IN INDIA

Anshu Pal! and Vishram Singh Pal?
1Assistant Professor, School of Agriculture, Renaissance University, Indore
2Head of Department, School of Agriculture, Renaissance University, Indore

Abstract - World demand for food is going to increase by 70% in the next 30 years in spite
of increasing agriculture productivity there is decline in agriculture labour, decrease in
cultivated land, rise in temperature, shifting in weather pattern, land degradation etc. To
overcome all these challenges in agriculture sector Precision farming or Data Driven
Farming is the only way which integrates information technology, artificial intelligence with
the agricultural sciences to increase the production of agriculture farms in sustainable and
eco-friendly way.
The main objective of the present research is-

1. To understand the strategies of precision farming.

2. To know the challenges of Precision farming adaptation into Indian agriculture

sector.

Keywords: Precision Farming, spatial variability, GPS, GIS, Artificial intelligence.

IC-IBPDE-164
ESTABLISHMENT OF COMMERCIAL PLANT TISSUE CULTURE LABORATORY

Dr. Shirish Patidar
Assistant Professor, School of Agriculture, Renaissance University, Indore (M.P)

Introduction - Plant tissue culture is not a separate branch of plant science like taxonomy,
cytology, plant physiology etc. Rather it is a group of experimental strategies of growing
large number of isolated cells or tissues under sterile and controlled conditions. The cells or
tissues are obtained from any a part of the plant like stem, root, leaf etc. that are
encouraged to produce additional cells in culture and to express their totipotency (i.e. their
genetic ability to produce a lot of plants). Cells or tissues are fully grown in different
varieties of glass vials containing a medium with essential nutrients, vitamins and plant
growth regulators. The tissue culture raised plants are free from disease and pest, if the
quality procedures are adopted for production. Tissue culture plants grow quicker and
higher, however they are as vulnerable as the other plants unless applicable precautions
are taken. However, tissue culture plants are free from soil borne and air borne diseases. As
tissue culture plants are uniform, vigorous and disease free, if correct cultivation practices
are properly followed, the overall yield is expected to be higher compared to traditional
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plants. Therefore, to carry out the experiments using tissue culture techniques, a well-
equipped laboratory is first needed. In recent years there has been a large increase within
the range of analysis laboratories using tissue culture techniques to research several
elementary and applied aspects of higher plants. However, the utilization of those
techniques is not confined to research alone.

IC-IBPDE-165
STUDY OF THERMAL - CONDUCTANCE, SEGREGATION AND MICELLAR BEHAVIOUR
OF METALLIC SOAP (PRASEODYMIUM MYRISTATE AND PALMITATE) IN BENZENE -
METHANOL 60/40 MIXTURE (V/V)

Dr. Kirti Vishwakarma
School of Science, Renaissance University, Indore (M.P.), India

Abstract - Thermal conductance studies of praseodymium myristate and Praseodymium
palmitate were performed at different temperatures and concentration in 60/40 benzene-
methanol (V/V). The results of critical micellar concentration on different temperatures
were in equitable accord with the value of Critical micellar concentration obtained by other
methods. The values of molar conductivity shows that metallic soap (praseodymium
myristate and Praseodymium palmitate) behave like weak electrolyte in benzene-methanol
60/40 mixture. However, specific conductance, k of solution of praseodymium myristate
and Praseodymium palmitate decreases with increase in chain- length of the soap molecule.
Keywords: Praseodymium myristate and Praseodymium palmitate, CMC, metallic soap,
specific conductivity.

IC-IBPDE-166
I &1 faeneff & Aafvre va grafoe siiaa . yara—armtse fafsre sreaa=

Puja Nagar
Assistant Professor, Department of Law, Vikram University
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IC-IBPDE-170
XANES AND XRD STUDIES OF TERNARY COBALT (II) COMPLEXES WITH AMINO
ACIDS

Varsha Malviya
Assistant Professor, Renaissance University, Indore

Abstract - In the present work the ternary Cobalt(ll) complexes were studied by means of
X-ray absorption near edge structure(XANES) in a powder sample with the intension to
identify the chemical shift, principal absorption maxima, edge width of [Cobalt(Il)
(Bipyridine) (L-Tyrosine)M] complexes where M= Cl, Br, NO3. In addition X-ray diffraction
(XRD) was performed in order to observe the crystal structure and atomic spacing of
Cobalt(ll) complexes with amino acids. XANES spectra of have been recorded at the K- edge
of Cobalt using the dispersive beam line at 2.5 GeV indus-2 synchrotron radiation source
at RRCAT, Indore, India. XANES and XRD data have been analyzed using XAFS data
analysis program Athena and the computer software origin 6.0 professional.

Keywords: Cobalt (II) complexes, Athena, Origin 6.0 professional.

IC-IBPDE-171
“MARKET VALUATION OF VARIOUS FIRMS WHICH ARE LISTED IN INDIAN MARKET”

Prof. Dr. Pooja Yadav
Renaissance University, Indore

Abstract - The study pertains to comparative analysis of the Indian Market with respect to
various international counterparts. Exchanges are now crossing national boundaries to
extend their service areas and this has led to cross-border integration. Also, exchanges have
begun to offer cross-border trading to facilitate overseas investment options for investors.
This not only increased the appeal of the exchange for investors but also attracts more
volume. The market controllers should draft suitable approach structure to settle the
economic situations for holding financial backer certainty and stable costs. Interests in
capital serious areas more steady and manageable execution. Notwithstanding, one ought
to be sufficiently wary to the essentials of ventures.

Keywords: Market, Valuation & Models

IC-IBPDE-172
A STUDY OF EDUCATORS’ AND STUDENTS’ PERCEPTION TOWARDS ONLINE EXAMS
AS A MODE OF EVALUATION IN SCHOOLS OF CHANDIGARH AND HARYANA

Sarika Dhupar
Research Scholar, G D Goenka University
Dr. Aabha Sharma
Head, School of Eduaction, G D Goenka University

Abstract - The entire education system has been experiencing a paradigm shift for some
time, and more so during Covid Pandemic era. E-learning, Electronic Teaching Tools and
Digital Assessment have been there for a while. Digitization and Automation in Education
has improved effectiveness and efficiency of systems and processes. ‘Blended Learning’
promises to emerge as the ‘New Normal’ of Learning. Online Evaluation forms an integral
and important part of online learning, but, there has been limited implementation of online
invigilated examinations. This article addresses the perceptions of educators as well as
students towards the use of online exams as an evaluation tool in schools. This has been
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done through a questionnaire, seeking views on advantages and challenges associated with
online exams as compared to traditional offline mode. The participants were Government
school students and practicing educators of schools in Chandigarh and Haryana. The paper
examined the feedback provided by participants while discussing Blended Mode of learning
and the suitability of online exams. Measures for conducting e-exams have also been
suggested.

Keywords: Blended Learning, Covid-19, Online Education & Evaluation, Teachers’
Perceptions, Technology.

IC-IBPDE-173
“BATTO BAI DOLLS - EXOTIC HANDICRAFT FROM THE HERITAGE CITY OF MADHYA
PRADESH: IN CONTEXT TO INNOVATIVE BUSINESS PRACTICES IN DIGITAL ERA”

Prof. Dr. Shruti Tiwari
Head of Fashion, Renaissance University
Sandhya Jain
Research Scholar, Renaissance University

Abstract - The paper explains Battobai dolls of Madhya Pradesh .These dolls have unique
tempting appeal. They are more than decorative object, It played many important role in
society. It has been used as toy, puppets and show piece. Its association with religion and
usage in religious ceremonies has given a deeper significance and a wider dimension. It was
the source of income for many generations. But with the passage of time this handicraft
faded away. The present study approaches to understand the importance of craft like
battobai dolls.

Keywords: Handicraft, dolls, Hindu Religion, Decorative item, puppet, childhood

IC-IBPDE-174
ROLE OF ARTIFICIAL INTELLIGENCE IN GLAUCOMA DETECTION - AN INNOVATIVE
PRACTICE IN DIGITAL ERA

Marie Fernandes
Research Scholar, Renaissance University

Abstract - Artificial Intelligence is one of the huge up-gradation in numerous fields,
particularly in medical and clinical analysis, where any illnesses can be easily diagnosed
and their exceptionally incredible and tremendous learning potential has surpassed any
traditional customary techniques. This has also helped in proficient and precise information
accessibility.

On the side of health-care, Glaucoma is an issue of the eye that is especially a part
of retinopathy, rather than of neuropathy; Glaucoma is an aftereffect of irreversible harm to
the eye. It is liable for harming the optic nerve that conveys all the data from the eye toward
the brain. It is one of the major diseases that is responsible for visual impairment. The early
treatment and early discovery can lessen the danger of development of glaucoma.

Over several years, various Al techniques have been proposed to detect glaucoma by
analysis of functional and structural pattern of the eye. This paper gives an outline of
different Artificial Intelligence based techniques for discovery of glaucoma a sickness which
causes visual deficiency. The introduction section acquaints with the glaucoma and the
different significant parameters which are needed for its proper diagnosis. The later sections
present different conventional Machine learning based techniques as well as deep learning
based strategies for glaucoma detection.

Thus, this paper reviews the role of Al in diagnosis of Glaucoma and also provides
with various advantages, disadvantages and challenges faced by using Al in clinics for
clinical analysis of glaucoma thus providing potential of using various digital technologies
for health-care
Keywords: Glaucoma detection, Artificial Intelligence, Machine learning, Deep learning,
Neural Networks.
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IC-IBPDE-175
GREEN BANKING AND SUSTAINABLE DEVELOPMENT

Prof. (Dr.) Suhas Dhande
Principal and Professor of Commerce, Chameli Devi Group of Institutions, Indore
Kratika Pahuja
Assistant Professor, Chameli Devi Group of Institutions, Indore

Abstract - Now a days, everybody is more and more concerned about the natural
environment. Environment and climate change are the most complex issues in the world
today. So, adoption of changes is the need for survival. The new innovative ideas are applied
which are overlapping old traditional way of doing activities .It gives lots of benefits like help
in saving time, cost, convenient and eco-friendly. In short today's business is all about
being green. Being a financial organization banks are responsible for the economic
development of nation and in wide of world. So, banks introduce a new way of doing
banking activities which are Eco-friendly, less errors and frauds, cost reduction, greater
operational efficiencies and convenient for customers known as Green Banking. These
activities are like-online banking, paying bills online and so on. On the other hand,
Sustainable development means to meet the need with present without compromising with
future generation needs. Reserve Bank of India also gives motivation to take such initiative
to contribute in the sustainable development. The study of present paper is exploratory in
nature and has view points of different researchers and shows the initiative by various
banks adopted green banking in India and displaying challenges of green banking.
Keywords- Environment, Banking, Green Banking, Sustainable Development, Challenges.

IC-IBPDE-176
“MADHUBANI PAINTING - A HISTORIC ART WHICH IS BRUSHING OFF: WITH
REFERENCE TO INNOVATIVE BUSINESS PRACTICES IN DIGITAL ERA

Dr. Shruti Tiwari
Head of Fashion, Renaissance University
Ms. Suman Hansdah
Research Scholar, B.Design, School of Fashion, Renaissance University

Abstract - Madhubani or Mithila painting is widely famous for its bold lines, vivid hues and
intricate designs. The motive behind conducting this study is to create awareness regarding
its declining utility and continuous fall of this art as it has became less know. Not only is
this demand to explore prospect for the conservation of this art form via other artistic media
for future generations. The current study is taken from secondary data and presented in
order to achieve the objectives.

Keywords: Mithila, historic, mythology, Hindu deities, Brahmin, Kayastha, intricate,
occasional.
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Dr. B. L. Malviya
HOD (LAW), Renaissance University, School of Law, Indore
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IC-IBPDE-180
CHANGES SEEN IN EXPORTS AFTER COVID-19 IN CONCERN WITH THE LIFELONG
PERSPECTIVE

Jushika Sanjay Sachdev
Research Scholar, Renaissance University, Indore

Abstract - Trade is the life blood for any kind of economy. Merchandise exports from India
have exhibited a perceptible change over a period of time. COVID-19 has been world’s most
hazardous disease that is still in its effective state. Due to the pandemic, how trade has
been affected on a large scale along with what all will be the long-lasting change in the
business world has been portrayed in the research. The most relevant and convenient
change observed is digitalisation in trade activities. How well trade copes up or can cope up
with the current visible scenario is elaborated in the study.

Keywords: Trade, digitalisation, exports, Covid-19.

IC-IBPDE-181
DESIGN THINKING AND DIGITAL TRANSFORMATION

Dr. Gunjan Shuklaa
Associate Professor, Renaissance University

Abstract - Digitalization has a cascading effect in almost all the industries as it has
redefined the business models. Everything can be digitalized accept human emotions,
ethics, creativity etc. which is the most valuable aspect now. Business also need to consider
the aspects which can-not be automated .Design thinking and Digital transformation is not
exactly about technology but having technological changes strategically in any business
with human centric approach. This is time to think beyond digitalization and make
business more sensitive to read human-insights which will be the future demand, a
combination of both will give holistic approach to business. Technology represent how of
the change and human represents why of the change. Business need to frame several
strategies and make them competitive advantage. Several changes in the environment
encourage the business to be more customers oriented and technologically sound. Future is
technology but bigger future lies in absorbing the technological transformation completely.
Keywords: Digital transformation, Design thinking, Customer- Satisfaction, Business,
Competitive.

IC-IBPDE-182
BUDDHISM (WORLD RELIGION BEGIN FROM ANCIENT INDIA)

Vikram Singh Parmar
Lecturer, Renaissance University

Abstract - Whether or not Buddhism is a religion is always open to question, Buddhism
was born in the region called Magadha. Various religious movements started in India with
the rise of Magadha. This period gave world some of the greatest religion of the world such
as Buddhism. The main reason for the rise of Buddhism was the increase of rituals and the
misinterpretation of the Vedic philosophy. It was not possible for a common man to bear
load of ritualistic Vedic religion. So with the increase in trade and commerce many lower
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caste people became financially strong and new religions such as Buddhism gave them
social acceptance and respect. So a large population adopted Buddhism at that time
Buddhism was the contemporary of another popular religion i.e Jainism. Both Buddhism
and Jainism flourished over the Indian Subcontinent in ancient Time.

Keywords: Buddhism, Teaching, Rituals.

IC-IBPDE-183
MOBILE EDGE COMPUTING ROLE IN 5G NETWORK

Dr. Rekha Ranawat
Professor, Renaissance University, Indore

Abstract - Distributed computing has caused an adjustment of use benefits profoundly and
has expanded the purchasers' degree in registering, systems administration and
information stockpiling. Anyway the undeniably commonness of computerized 'large
information' inactivity delicate advances like the Web of Things, autonomous vehicles and
brilliant urban communities has driven examination into elective computational ideal
models and progressed figuring. MEC is a developing worldview, which offers handheld RAN
figuring, putting away and organizing abilities. MEC workers are utilized on a typical PC
network on RAN and can be utilized in closeness to end-clients for postpone touchy and
setting cognizant applications. This model eases the spine and backhaul network and is
essential to low idleness, high limit and lithe versatile organizations. This article
accommodates a productive, setting mindful correspondence stage, which is at the edge of
RAN, comprising of MEC workers and cell phones. Specifically, three emblematic instances
of portable boundaries arrangement, joint reserving and preparing and multi-facet
interference dropping were presented and contemplated. We show the promising
advantages of the techniques proposed to assist the 5G organizations with creating. At long
last, we talk about the key mechanical issues and to effectively join MEC into the 5G
climate, open testing issues should be tackling.

Keywords: MEC, 5G networks.

IC-IBPDE-184
A STUDY OF BIOTECHNOLOGY BUSINESS THAT SAVES HUMANITY - VIRUSES ARE
FUTURE WEAPON: DEMAND IS VACCINE AND SUPPLY DEPENDS UPON
BIOTECHNOLOGY

Dr. Rashmi Sharma
Associate Professor, Department of Biotechnology, School of Science, Renaissance
University, Indore, MP, India

Abstract - The entire study is focused on biotechnology. Biotechnology has been recognized
as a significant component for the economic growth of nations and regions, regardless of
the phase of rapid growth. These firms play an important role in saving lives from severe
diseases and viruses. In essence, biotech firms use living cells and microorganisms to make
effective products not for the human only but for the world as well. Biotechnology helps in
making the environment sustainable. In the report, numerous terms are explained, such as
a virus. Everyone knows the harshness of the virus in the body and life. However,
biotechnology makes it possible to me virus as a weapon. In this research, how the virus is
affecting the business of biotech firms has been evaluated. It is a true virus that can be a
future weapon, and the vaccine is the demand, but supply depends on the biotech firms.

IC-IBPDE-185
PAYMENT GATEWAYS: A REVIEW ON THE VISIBLE DIGITAL BUSINESS
TRANSFORMATION

Vandana Jadon
Research Scholar, Renaissance University, Indore

Abstract - Digital transformation is the loud word now a day’s which every budding
business man wants to adhere with and with this Business Digitization is perhaps the most
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pervasive managerial challenge for incumbent firms of the last and coming decade .With the
advancement of technology and internet usage, the world is shrinking day by day and the
business boundaries are expanding beyond imagination. Any business owner now cannot
dream of launching in a bigger way without the online presence (payment facility). In the
same way consumers, with Ecommerce and best infrastructure to ship products, can dream
of getting any product/service from any part of the world in a short time cutting across all
barriers. This transformation has brough greater ease and comfort for them in dealing with
their shopping habits and payments complications. Ecommerce systems depend mainly on
the payment gateway service providers to facilitate payment transactions. Now the payment
gateway service providers are focusing on providing lot of features and user- friendly
options to increase market share. Through this paper, a new approach to the Multiple
payment modes is brought into light which will be different from the usual multiple
payment options available in the Online Payment Industry. With this option, user
experience is made great and time -saving with the flexibility of multiple options. This paper
discusses an improvement in the existing important feature of Online Payment Gateway
called Multiple Payments.

Keywords: Payment gateways, Digital transformation and E-Commerce.

IC-IBPDE-186
“DIGITAL DISPOSITION- A CONTEMPORARY ENDEAVOUR TO SET NEW TONES FOR
PUNJABI CINEMA”

Amandeep Kaur Arneja
PHD Scholar, Renaissance University, Indore, Madhya Pradesh

Abstract - Punjabi Clan unanimously identified as convivial bracket across the planetary
recognition. And this attribute got major hold as a core notion in Cinematic presentation by
Punjabi Cinema. Filmamkers, producers and other associated triggered this regional
Cinema by laughter Rides. They don’t want to take risk as they accepted it as an easy way
of earning. Inspite of the fact that Punjabis has rich culture, literature, historical events
that can be worked upon to creating enduring effect on celluloid. But a mandatory masala
of comic flavour didn’t let other content to find its way. But the advent of digitalization in
Cinema is like a new hope to this regional Cinema. This anticipation can give big blow for
adding various shades to Punjabi cinema. Where content get freedom from the incarcerate
of commercialization. The unmatched veracity of Punjabi culture conglomerated with the
ceaseless efforts by Punjabi industry through digital inclination would elevate this regional
industry to new highs. Initiatives have been put forward by certain luminaries of this
industry and a ray of new hope is expected in this regional Cinema. Coming age of digital
platforms reach out views in places where theatrical releases are not possible. This paper
concentrate towards the efforts by Punjabi Cinema towards inclination over digital
platforms that would contemplate a new way towards the thickening of this regional
Cinema.

Keywords: Punjabi Cinema, digital, efforts.

IC-IBPDE-187
MARKET GAP - THE MAGIC INGREDIENT FOR STARTUPS

Pratik Uppal
HOD, Renaissance University

If you run through the most promising startups around you, you might see all having at
least one thing in common - the have added value. For value to be added it is pertinent to
find out where the market is lagging or what need of the customer is not being met.

The unmet need of the customer is known as the market gap. The gap can be glaring
and at times can be razor thin. One of the inceptors of Industrialisation in India - Tata’s
identified the pertinent need of steel and other items where they foraged into what would
have been needed to set up the foundation of a country.

An example of razor thin gap is that of Infoedge backed Zomato, which at least in
the initial years concentrated on being a food community concentrating on genuine food
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reviews and a place where the pre-planners could find menu cards for the restaurants.
Little did anyone expect that it would become a food delivery service.

For the identification of Market Gap you need to think from the customer’s
perspective first, let us take in context ‘PEE-SAFE’. PEE SAFE is the brain child of Mr.
Vikas Bagaria, he doesn’t hold any fancy MBA. Though he’s a product of the prestigious St
Xavier’s, Kolkata. The inception of PEE Safe happened when his wife was diagnosed with a
Urinary Tract Infection (UTI). UTI is transmitted when one uses unhygienic public toilets,
however that wasn’t the case with them.

IC-IBPDE-188
DIGITAL DIVIDE DURING COVID 19

Manpreet Kaur
Assistant Professor, Renaissance University, Indore

Digital device creates have and have not in Internet domain. Since digital connectivity
require smart phone and Internet connection, entry cost for poor people is high. Digital
divide arises due to poverty and illiteracy and creates a vicious cycle.

Manifestation of Digital Device:

1. Those with access have better information, more avenues to learn incredible skills,
expand the business, switch to other business hence heading to informed and aware
choices which increases the standard of living.

2. Those without access are left behind due to information asymmetry. In terms of

¢ Education

e Good access to business and finances.

e Legal aid and telecommunication.

e Financial inclusion.

o [Extension services.

All are affected and the most needy people are not able to access even basic services.

IC-IBPDE-189
INNOVATIVE PRACTICES IN FIELD OF FASHION WITH SPECIAL REFERENCE TO
YARNS IN THIS DIGITAL ERA

Ms. Shweta Singh,
Research Scholar Renaissance University & Faculty ASFD&T Amity University, Gwalior

Introduction - In India fashion have its own place in heart of natives. It is found that in
each part of India we have a different sort of fashion trend, if we move to south, we can see
the dominance of green color, if we move to east we will see more use of white color
specially in Bengal. Moving to north more colorful the dresses will be. In India fashion is
associated with the climate of that particular area. Roots of fashion in India found before
Haddapa & Mohanjodaro civilization. There are ample examples of fashion related incidents
in Indian mythology. Use of color can bee seen in the rock painting which have the trace of
colors which were made out of fruits and grains. The paints used by these people were
made by grinding various colored rocks. They got red from hematite (Geru in India). Green
prepared from a green colored rock called Chalcedony. White was probably from Limestone.
Some sticky substances such as animal fat or gum or resin from trees may be used while
mixing rock powder with water. Brushes were made of plant fiber. In today’s scenario out
of $7 billion India’s e-tailing market, online fashion retail stands with $2.4 billion
contributions to it. While this estimation for Indian e-tailing market is expected to touch
$60 Billion by 2022 and online Fashion Retail Market is expected to reach $20 Billion by
2022. Given the expansion of online apparel shopping (complimented by heavy advertising
and better discounts), now industry is moving towards more natural products in terms of
natural yarns to combat this situation specifically.
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IC-IBPDE-190
PERCEPTION TOWARDS HEALTH INSURANCE ON THE BASIS OF GENDER

Saurabh Tiwari and Reva Prasad Mishra
Department of Management, Dr. A. P. J. Abdul Kalam University, Indore

Abstract- The various medical expenses and health related risks are covered in insurance
which health insurance. On the basis of health insurance on a person tries to cover the
medical treatment expenses as well as it tries to get a good medical care for the medical
ailment that he is passing through. When one discusses the Indian healthcare industry is
made up of hospitals and health check communications TVS healthcare equipment where
in also there are outsourcing than along with some tele medicines which are being made
available as of now and also the health insurance sector which no one can say is projected
to be around 79 USD billion dollars in the year 2012 and by 2020 it is expected to come
around 170 billion dollars. the aim of this paper is to find out what is the perception of
customers towards the health insurance services that are provided in India and it also tries
to understand the various level of health insurance services in your of the customers
towards in India for this particular paper a survey method using a structured questionnaire
was used singer cross-sectional and descriptive research design was used to find out the
customers perception towards health insurance. To analyze the data in SPSS for student t
test was performed and finally it was found that there is no difference in the perception
towards the health insurance on the basis of gender.

Keywords: health insurance, India, perception.
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