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RFI/RAMA-2022/141 

POST COVID COMPLICATIONS, LONG TERM EFFECTS OF CORONAVIRUS AFTER 

RECOVERY 
 

Dr. Chakresh Patley1, Dr. Kavita Shukla2, Dr. Kaminee Sahu3 
1Associate Professor, Institute of Pharmaceutical Science and Research, Sardar Patel 

University, Balaghat, M.P, India 
2Principal, Shri Ram Institute of Pharmacy, Jabalpur, M.P. India 
3Lecturer, Kalaniketan Polytechnic College Jabalpur, M.P. India 

 

Overview - Some patients experience new, recurring or ongoing symptoms related to 

COVID-19 several weeks after the acute phase of infection. The U.S. Centers for Disease 

Control and Prevention recommends using the umbrella term “post-COVID conditions” for a 

wide range of signs and symptoms that occur 4 or more weeks after acute COVID-19 
infection. Standardized case definitions are still being developed. In general, post-COVID 

conditions are characterized by a lack of return to a usual state of health following acute 

COVID-19 infection. 

Post-COVID conditions are referred by various names, including “long COVID,” 

“post-COVID syndrome,” “post-acute COVID-19 syndrome,” as well as the research term 

“post-acute sequelae of SARS-CoV-2 infection.” Among the lay public, the phrase “post 
covid complications” is also used. 

The mechanism of post-COVID conditions is not well understood but is 

hypothesized to be secondary to virus-specific pathophysiologic changes, prolonged 

inflammatory response to the acute infection and sequelae of post-intensive care illness. 

Recent research highlights four risk factors for post-COVID conditions including 
early SARS-COV-2 COVID-19 RNA serum level, certain auto antibodies, Epstein-Barr virus 

reactivation and Type 2 diabetes mellitus. 

 

RFI/RAMA-2022/146 

ANAOMICAL AND HISTOLOGICAL STUDIES ON THE OLFACTORY ORGAN OF 

REVERINE CATFISH, EUTROPIICHTHYS VACHA 
Sudhandhu Shekhar  

(Research Scholar), Department of Zoology, Y B N University, Namkum, Ranchi 

Dr. Nupur Lal  

(Head), Department of Zoology, Y B N University, Namkum, Ranchi 

Pooja Kumari  
(Research Scholar), Jai Prakash University, Chapra 

Abstract - The olfactory organ is of immense importance and plays a momentous role in 

various teleost behaviours. The structural detailed and functional aspects of different cells 

on the olfactory mucosa of Eutropiichthys vacha were studied morphologically as well as 

histologically. The gross morphology and the cellular composition of the olfactory 

epithelium in E. vacha were described by scanning as well as light microscopy. The paired 
olfactory chambers placed on the dorsal part of the snout and communicated to 

surrounding environment by anterior and posterior nasal openings. The olfactory organ was 

lodged in the depression of the olfactory cavity and consisted of 32±2 lamellae of various 

sizes that inserted into both sides of narrow midline raphe, forming an oval shaped rosette. 

The lamella was composed of olfactory epithelium whose surfaces contained sensory and 
non-sensory parts. The lateral sensory and non-sensory parts. The lateral surface and 

linguiform process of olfactory lamella contained sensory epithelium, whereas, the rest 

portion of the lamella was covered with non-sensory epithelium. The sensory epithelium 

was embossed with three types of receptor cells distinguished on the basis of architecture 

on their apical part bearing cilia, microvilli or rod like processes. The non-sensory areas 

were comprised of supporting cells and a series of mucous cells. Basal cells were confined 
in the deeper region of the epithelium above the basement membrane. Role of various cells 

lining the epithelia of the olfactory organ related to the mode of life and living of fish 

concerned.  

Keywords: Anaomical, Histological, Olfactory Organ, Sensory and Non-Sensoty Parts, 

Linguisform Process. 
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RFI/RAMA-2022/147 

ARTIFICIAL INTELLIGENCE IN EDUCATION -FROM TEACHER AND STUDENT 

OUTLOOK 
 

Dr. Deepa Joshi 

Associate Professor, Shri Vaishnav Institute of Management  

Aayushi Namdeo 

Student MBA FA IV SVIM 

Pooja Sachdeva 
Student MBA FA IV SVIM  

Abstract - Artificial intelligence as a term is an omnipresent term it‟s been used across 

every education industry. Probably this is the biggest beneficiary of this technology. AI has 

huge benefits in every sector. The impact of AI in the education sector can be experienced in 

many ways.  In this era, the application of Artificial Intelligence (AI) is now seen in almost 
every part of our life. The current study is to explore the viewpoint of teachers and 

students, about AI effectiveness in the classes. An online survey with open-ended questions 

is mailed to several participants of both the segments (teachers and students). Optimistic 

utilization of AI in the classrooms is extremely recommended by both teacher and student 

participants. It is also recognized that the majority of the teachers are more adaptable to 

accept new technological changes than students. Further study on generation and 
geographic diversity based teacher and student approach may support more effective 

implementation of AI in education.  

Keywords: Emerging new technology, effective learning, new ways of teaching in the 

Classroom, Intelligent Tutoring Systems, Teaching/Learning plan of action. 

 
RFI/RAMA-2022/150 

A STUDY ON THE SUBSTANTIALITY OF POST COVID RESILIENCE AMONG CHILDREN 

 

Sharon John 

Research Scholar, PG and Research Department of Social Work, Sri Ramakrishna College of 

Arts and Science, Coimbatore 
Dr. R. Madhulaa 

Assistant Professor, PG and Research Department of Social Work, Sri Ramakrishna College 

of Arts and Science, Coimbatore 

Abstract - Coronavirus disease (COVID-19) is an infectious disease caused by the SARS-

CoV-2 virus (WHO- World Health Organization).This review study states that COVID-19 is 
profoundly affecting life around the globe for children. Isolation, contact restrictions and 

economic shutdown impose a complete change to the psychosocial environment. Anxiety, 

lack of peer contact and reduced opportunities for stress regulation were identified as the 

main concerns. The high risk children were in children with special educational needs, 

and/or acute or chronic disease, mothers with mental illness, single-parent families, and 

low-income families, the cause of these vulnerabilities were due to delayed bedtime and/or 
inadequate sleep or exercise duration, extended use of electronic devices were associated 

with significantly higher parental stress. Access to digital technology was the only survival 

option in the new normalcy. This came with heighten risk like online sexual exploitation, 

cyber bullying, online risk taking behavior, potentially harmful content, inappropriate 

collection, use and sharing of data and limited child save guarding online. The study 
emphasized that children aged 13 years and older may be familiar with social media, the 

pandemic situation has introduced younger children to social networking tools that may 

not be designed for them. “Resilience is your ability to withstand adversity and bounce back 

and grow despite life‟s downturns”(Amit Sood,2020) The review article states that they may 

have very limited preparation making them vulnerable and requiring resilience and 

attention to handle the needs of the change. Schools have a huge potential to develop into 
communities of care that build resilience and promote well-being of children. This research 

has indicated that a positive and safe school climate, considerate and safe learning spaces, 

and trusting and respectful relationships with teachers can be critical in promoting 

resilience among children experiencing adversity. 

Keywords: Resilience, COVID-19, pandemic. 
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RFI/RAMA-2022/151 

EVALUATION OF E-COMMERCE DURING COVID-19 PANDEMIC ERA 

 
Haleema Sultana Khan 

Ph.D, Scholar, Rama University, Kanpur 

Under the Supervision of 

Dr. Sandeep Shukla 

 

Abstract- Due to the outbreak of Coronavirus disease the people were confined to their 
homes more precisely everyone was under lockdown. In this study our emphasis will be on 

evaluation of e-commerce activities and its business trends during covid-19 pandemic era. 

E-commerce trends in corona virus difficult situation as well as fast and approaching 

situation in e-commerce that effect consumer behaviour. 

Keywords: E-Commerce, Trends, Covid-19. 
 

RFI/RAMA-2022/152 

ROLE OF SOCIAL MEDIA IN DIGITAL ADVERTISING OF FMCG PRODUCTS IN RURAL 

UTTAR PRADESH 

 

Kamal Singh 
Research Scholar, Rama University Kanpur 

 

Abstract - In the world, everybody is known to social media. Even in rural areas people are 

being connected using Facebook, Instagram, WhatsApp etc. However, in just few years it 

has made its presence among ordinary people of every level because of smartphone 
affordability and cheap data. People using social media as medium of entertainment now a 

days by watching various short videos on Facebook, Instagram, YouTube etc. These apps 

also allow people to create and upload their own videos on these apps to engage people with 

them. The number of such kind of users are increasing day by day. They can do it because 

of high-speed network (3G/4G) has been penetrating in rural areas of the country. Mobile 

phone companies are also playing an important role by providing smartphones on cheaper 
price with EMI facilities. Few years back people were not familiar with internet and social 

media due to lack of affordability of internet and smartphones. But now a days rural people 

are using online services like online banking, online shopping etc. 

In this paper I explored about the importance of social media as a promotional tool, 

assess the effectiveness of social media on purchasing behavior, and ascertain which type 
of online advertising is preferred by consumers. 

Keywords: Smartphone, Rural markets, Internet, FMCG, Social Media, Rural 

Infrastructure. 

 

RFI/RAMA-2022/153 

STANDARD OPERATION PROCEDURE FOR COVID-19 MANAGEMENT: COVID – 19: 
MILD DISEASE 

 

Mr. Yogesh Dewahe 

Assistant Professor, School of Pharmaceutical Science and Research SPU Balaghat 

 
Most people who develop COVID-19 fully recover, but current evidence suggests 

approximately 15%-25% of people experience a variety of mid- and long-term effects after 

they recover from their initial illness. These mid- and long-term effects are collectively 

known as post COVID-19 condition or “long COVID.” This Q&A will help you understand 

more about post COVID-19 condition and so we can make informed decisions to protect our 

self and those around us. It‟s important to remember that our understanding of post 
COVID-19 condition, along with COVID-19, continues to evolve. Researchers are working 

with patients who develop post COVID-19 condition to better understand more about its 

cause, symptoms and effects. Through this article we learned how to adopt standard 

operation procedure for COVID-19 and make a management plan according to situation. 
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RFI/RAMA-2022/154 

A STUDY TO ANALYSE THE PERCEPTION OF EMPLOYEES TOWARDS GREEN HUMAN 

RESOURCE MANAGEMENT PRACTICES WITH REFERENCE TO MANUFACTURING 
INDUSTRIES 

 

Shrey Shukla 

Research Scholar, Rama University, Kanpur, FCM Department 

 

Abstract - Green Human Resource Management is an advanced field prevalent nowadays. 
Society and environmental conservation has now to be aligned with the corporate goals and 

it has become the need of an hour. The increasing industrialization has led the society 

towards the degraded environment due to certain factors. The concept of Green HRM is not 

very old. It basically ensures corporate sustainability. It is an effort to minimize the HRM 

practices that cause damage towards the society. Damages can be in any form. Slow 
damage to the organization poses a big threat at the end to the society/environment or the 

organization itself. The models so used include Green Recruitment, Green Selection, Green 

Training and Development, Green Induction and so on. These practices if used in the 

manufacturing industries will result in a good environmental, output as a lot of waste is 

execrated from the manufacturing industries and to ensure environmental management, 

waste management has to be taken care of. The main objective of the paper is to find the 
employee perception towards Green practices in the organizations. The findings of the paper 

will result in the same.  

Keywords: Green HRM, manufacturing, industrialization, conservation, corporate goals. 

 

RFI/RAMA-2022/155 
A STUDY ON CONSUMER’S PERCEPTION TOWARDS ONLINE SHOPPINGWITH SPECIAL 

REFERENCE TO UTTAR PRADESH 

 

Ramiz Raza 

Research Scholar Department of Commerce and Management Rama University Mandhana 

Kanpur, Uttar Pradesh 
  

Abstract - The growth of Internet usage has provided the new way of marketing and 

distribution of the goods and services. The problems in online shopping may arise at any 

time from entering the website for purchase to receiving or while using the product or even 

after sales service. This study aims to find out the problems of online consumers and 
provide suitable suggestions to overcome them. Online stores are usually available 24 hours 

a day and many consumers have internet access both at work and at home. So, it is very 

convenient for them to shop online. 

The purpose of this study is to examine the factors that influence the Internet users' 

perception towards online shopping. 

Keywords: Consumers Perception, online Shopping, Internet, Satisfaction of Services. 
 

RFI/RAMA-2022/156 

A STUDY ON CONSUMER BEHAVIOUR TOWARDS SELECTED FMCG PRODUCTS WITH 

SPECIAL REFERENCE IN SHAHJAHANPUR DISTRICT 

 
Shahbano 

Research Scholar Department of Commerce and Management Rama University Mandhana 

Kanpur, Uttar Pradesh 

 

Abstract - In addition to the primary research, a study on consumer behaviour in the 

FMCG sector was undertaken with chosen people in Shahjahanpur district. The goal of this 
study is to look into consumer behaviour when it comes to fast-moving consumer items. 

The goal of this study is to learn about the demographic profile of FMCG products, 

investigate brand awareness, identify variables influencing consumer purchasing decisions, 

and determine customer satisfaction with FMCG products. To obtain reliable results, the 

main source of information is collected from sample respondents using a structured 
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questionnaire and a technique based on secondary and primary sources. A questionnaire 

was used to collect data for this study, which was done online using Google Forms. This 

survey gathers information from 50 consumers in the Uttar Pradesh area of Shahjahanpur. 
This study suggests that in order to provide good products and services, high levels of 

customer satisfaction are required. 

Keywords: Consumer behaviour, Fast Moving Consumer Products, branded.  

 

RFI/RAMA-2022/157 

IMPACT OF COVID-19 AND POSSIBLE REMEDIAL MEASURES FOR INDUSTRIAL 
CLUSTERS 

 

Arvind Pratap Singh1 and Dr. Sandeep Kumar Shukla2 
1,2Department of Management, Faculty of Commerce and Management, Rama University 

 
Introduction - COVID-19 has affected lives globally in a very drastic manner. It drew 

negative and hampering effect on different aspects of business. Livelihood of people and 

income of businesses suffered a lot and there was a rise in unemployment. Dangers of 

COVID-19‟s different new variants still present even today. If we can analyze the past trends 

of public life and business with respect to COVID-19, we can be more prepared for 

situations like this pandemic. In this paper, we are considering „Mobility‟ in different 
sections, impact of COVID-19 on stock market and effect of COVID-19 on metals and non-

metals. 

 

RFI/RAMA-2022/158 

GENERATION-Y AND JOB INTERVIEWS POST COVID 
 

Monika Srivastava 

PhD Scholar, Faculty of Commerce and Management, Rama University, Kanpur 

 

Introduction - Covid-19 Pandemic has taught the mankind many lessons and forced us to 

change many old habits and traditions in connection to people get to-gathers and meetings. 
Pre covid the virtual meeting platforms was the choice of generation-Y (people born between 

1981-2009) also termed as Digital Native but in this pandemic, they teach their elder 

generation, how they can be in-touch with their near and dears digitally, even when we are 

locked at our houses. This created a level of confidence to the older generation managers 

and bosses, that not only personal but formal meetings can also be done digitally and the 
baby boomer bosses gave their free hand to organize meetings and Interviews to Generation 

Y Manager on virtual platforms which is New Interviewing Standard Post Covid. 

 

RFI/RAMA-2022/159 

PERFORMANCE OPTIMIZATION AND APPRAISAL IN FACULTY RECRUITMENT IN THE 

POST-COVID-19 ERA 
 

Rashi Dubey 

Assistant Professor, Axis Institute of Management 

 

Abstract-This paper aims to present a multiple criteria decision model that supports faculty 
recruitment for business schools in the post-COVID-19 era. The greatest challenge that 

business schools are facing is to identify relevant criteria for faculty recruitment that can 

help to sustain their activities in today‟s highly competitive and international market. Also, 

these criteria should be in line with the increased focus on faculty qualification by the 2020 

Association to Advance Collegiate Schools of Business (AACSB) standards. The recent 

COVID-19 pandemic has impacted Higher Education Institutions (HEI) globally, enforcing 
changes in their traditional operations. The shift from face-to-face and physical classrooms 

to virtual learning requires introducing newpolicies and practices coping with the digital era 

demands. Hiring and retaining top talent is increasingly important for Higher Education 

Institutions (HEI) Countries all over the globe have imposed travel restrictions, which make 
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hiring difficult. HEI are moving toward emphasizing the third mission activities to evaluate 

faculty. Those activities include social engagement, innovation, and knowledge transfer. 

Keywords: Faculty Equity Framework, Recruitment, Multiple Criteria Decision Model, 
COVID-19.  

 

RFI/RAMA-2022/160 

“THE IMPACT OF JOB SATISFACTION OF PRIVATE HIGHER SECONDARY FACULTY IN 

PRESENT SCENARIO IN KANPUR UTTAR PRADESH” 

 
Munindra Prakash Shakya1, Dr. Vaishali Dhingra2 

1Research Scholar (Ph.D.), Faculty of Commerce and Management, Rama University, 

Kanpur Uttar Pradesh 
2Professor Dean, Faculty of Commerce and Management, Rama University, Kanpur Uttar 

Pradesh 
 

Abstract - This type of study delight that who are enjoying their job and also satisfy with 

their own job; there is a significant relationship between job satisfaction and gender, 

whereby the female teachers were generally more satisfied than male teachers. The 

graduate teachers were more satisfied than non-graduate teachers. The higher ranking 

teachers were more satisfied than the ordinary teachers while the older teachers were more 
satisfied than their younger counterparts.  Although in a previous time the male teacher 

was more satisfied than female teachers but nowadays this scenario has changed now 

female teachers are more satisfied rather than male teachers. However, based on these 

findings of the study several pleading is forwarded. 

Keyword: Job satisfaction, female faculty and male faculty. 
 


