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CRYPTOCURRENCY: A DISRUPTIVE TECHNOLOGY IN BANKING SERVICES? 

 

Bharatram Garje 

Research Scholar, Department of Commerce, Parul University 

Dr. Nidhi Nalwaya 

Associate Professor, Department of Commerce, Parul University 

 

Abstract- Bit coin, Crypto currencies and Block chain technologies are widely discussed 

nowadays. The Bit coin market value is discussed in top magazines; the names of people who 

earned money from crypto currencies are on the Richest People list. The Block chain technology 

is said to be a one of disruption pioneers on the one hand, and crypto currency is said to be an 

illegal phenomenon on the other hand. The Fourth Industrial Revolution, which is based on 

digitalized industry, is changing the power centres. Will crypto currency disrupt the financial 

sector? Or perhaps it will disrupt the retail market or global monetary policy. Disruptive 

technologies together with the Internet, Mobile Internet and Internet of Things are changing our 

world. While society has gained simple and reachable comfort for a cheaper price on the one 

hand, many people have lost their jobs on the other. Consequently, the authors presuppose 

discussion about the phenomenon of crypto currency through the context of social phenomena 

and legal regulation: divulge definitions, principles, relating to the topic; identify possible 

tendencies according to legal regulation and its practical realization. 

Keywords: bit coin; block chain; crypto currency; disruptive technology; fourth industrial 

revolution; national security 

 

1 INTRODUCTION  

The new crypto currency – Bit coin made its first appearance with the publication of the white 

paper by the mysterious Satoshi Nakamoto (hereinafter – Nakamoto) in 2008. The Nakamoto 

payment model is based on “payments to be sent directly from one party to another without 

going through a financial institution” (Nakamoto 2008). 

Initially Bit coin seemed to be a game (in early 2008 and 2009). Not many looked at it 

seriously. Currently according to Kaplanov - “Bit coin is the world’s first digital, private crypto 

currency exchanged over the internet through the use of a peer-to-peer network” (auth. – Block 

chain). How has this happened? How did the game turn into a currency? (Kaplanov 2012). 

Furthermore, the World Economic Forum identified Bit coin-based Block chain technology as 

among the top 10 emerging technologies, together, with the Internet of Nano things, Autonomous 

Vehicles, open Artificial Intelligence ecosystem (World Economic Forum 2016). It is therefore 

expected to increase its weight further for the global society. The magic lies in its simplicity. The 

Bit coin is based on Block chain technology, which allows a transaction to be completed between 

parties without a financial institution intermediary. Simplicity is the magic that has turned Bit 

coin from a game into powerful tool. Within ten years the number of Bit coin users has increased 

dramatically. It had reached 1 mln. Unique addresses at December 2017 (Block chain Charts 

2017). Total coin market capitalization was 71 billion USD in December 2018 and at the 

beginning of 2018 the level was 326 billion USD (Block chain Charts 2018). In November 2017, it 

was ranked 30th of all currencies worldwide. The World Bank launched 110 mln. USD i-Bond 

stake, which is totally managed, using block chain technology (World Bank 2018). Standing on 

the threshold of the Fourth Industrial Revolution (4.0) Bit coin might be one of its engines. 

During industrial revolution 4.0, technology drivers will have a profound impact on the nature of 

state relationships and international security, changing the character of security threats while 

also influencing shifts of power, which are occurring both geographically, and from state to non-

state actors (Schwab 2016). Christensen (2001) who invented the definition of disruptive 
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technology (hereinafter – DT), states, "disruptive innovations were technologically 

straightforward; consisting of off-the-shelf components put together in a product architecture 

that was often simpler than previous approach methods”. Christensen states that disruptive 

innovation is – an innovation, employing a “technology” in management, marketing activities and 

investment policy which transforms information, labour, capital, and materials into products or 

services of greater value, which becomes the main goal of a company, and, as a consequence, 

fundamentally changes the established “rules of the game” in many industries. If a certain 

technology plays a critical role in a disruptive innovation, it could be defined as “disruptive 

technology” (DT). Christensen also states that DT should “Beat competitors with functionality” 

and “Beat competitors with speed, responsiveness and customization” (Christensen 2001). 

Nakamoto has raised both attributes in his white paper as a priority. He wrote, “Payments to be 

sent directly from one party to another without going through a financial institution”. Glaser 

Folian et. al. defines that Bit coin is used to “cheaply execute financial (cross-border) 

transactions”. 

Bit coin brings us a financial democracy which is often discussed as playing an important 

role for the shadow economy. According to Teivāns-Treinovskis (2016) it is “the economic 

processes which come into conflict with legal rules”. As the disruption of the technology can also 

have a negative impact, there is a lack of international consensus on Bit coin as a threat for 

society. There is no question that crypto currency will impact global and national economies; the 

only question is on what scale. Despite the potential big impact on the global economy, crypto 

currency still does not have unified legal regulation. There are misleading national legal and 

political approaches towards crypto currencies. Will a country miss the opportunity for economy 

growth if it were not to accept crypto currency or would it bring unforeseen risks leaving the 

crypto currency market liberal and unregulated? From wide perspective, it is possible to discuss, 

that DT are factor, which influence the concept of national security in various vectors. With the 

changing global security situation, increase in external threats or emergence of new ones (cyber 

attacks, on-conventional warfare models, etc.), countries must feel concern regarding 

consolidation of their security (Novikovas et al., 2017). Even the technological development of 

business sectors, such as energy or waste management, can be influencing argument for political 

decisions in the context of national security (Tvarovaničienė 2012; Tvaronavičienė 2016; 

Novikovas et al., 2019). The impact of changes, to security, based on DT, can occur in various 

aspects: for a specific business model, specifically for infrastructure or for a specific investment. 

The effect may be the creation of a new economic activity, existing modification or destruction. 

The strategy of security must ensure prevention, detection and response to possible treats in 

these aspects. The main challenge for governments is timely adoption law norms and principles, 

solving these problems (Limba et al., 2019).  

 

2 BACKGROUND AND LITERATURE REVIEW  

Crypto currency brings disruption? Scientists also identify the potential of disruption in 

analysing crypto currencies. Baiyre et al. (2015) in their researches states that “Instead of 

trusting a single custodian, system-wide consensus is reached by an ever growing proof of 

computational work. Arguably, this technology has the potential for disintermediation and 

disruption.” Duggar et al. (2016) defines Block chain technology as a key element for fast 

transactions, while Deloitte (2016) identifies technology, which is a source of democratic trust, as 

the system operates within it and is not controlled by external financial institutions. According to 

Bucherer et al. (2012) “The purpose of an innovation process could be to change or improve 

products as well as entire business models”. Bit coin has brought a Block chain, which changes 

the process of the banking sector.  
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It is changing the system as follows:  

 Elimination of financial intermediary;   

 Object of trust is a system instead of a financial institution;   

 Speed of international transactions;  

 Cost of transaction.  

 

The World Economic Forum (2016) emphasized the potential of Block chain, which Bit coin is 

based on, stating that it might be the future of financial infrastructure. The World Economic 

Forum identifies the following value drivers of Block chain technology:  

 Potential to drive simplicity and efficiency;   

 Will form the foundation of next generation financial services infrastructure;  

 Can leverage the technology in different ways. 

 

Analysts at Santander Inno Ventures have estimated that by 2022, Block chain technology could 

save banks more than 20 USD billion annually in costs (World Economic Forum 2016). 

 

 
Figure 1 Bit coin Value Drivers Interaction with Disruption Technology Value drivers 

 

The figure 1 above shows how Bit coin value drivers interact with Disruption value drivers. 

Therefore, crypto currency as a possible object of disruption is highly expected. Currently, more 

than 2,000 crypto currencies are listed (Coin market cap, 2019). 

 

 

2.1 Legal aspect  

According to TFEU Article 3”The Union shall establish an economic and monetary union whose 

currency is the euro.” For example, the national currency of all three Baltics states is the euro: 
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 By decision 2010/416/EU9 the Council decided that Estonia fulfilled the necessary 

conditions for adopting the euro.  

 Council Decision of the EU (Further – CD) 2013/0190 (NLE) rules: "Latvia fulfils the 

necessary conditions for the adoption of the euro. The derogation in favour of Latvia 

referred to in Article 4 of the 2003 Act of Accession is abrogated with effect from 1 January 

2014."   

 According to Council Decision of the EU, (2014/509/EU) “Lithuania fulfils the necessary 

conditions for the adoption of the euro. The derogation in favour of Lithuania referred to in 

Article 4 of the 2003 Act of Accession is abrogated with effect from 1 January 2015”. 

It is however more problematic to discuss the status of crypto currency in these countries.  

 

2.2 Crypto currency = (non) currency  

To define Crypto currency as a currency is very complicated. The opinions of scientists are many 

and they are divided. There are many definitions delivered from the point of view of 

mathematics, cryptographs and IT scientists. The number of definitions delivered from the 

management or legal point of view is relatively smaller. 

 
Figure 2 Facts supporting Bit coin as a currency 

 

2.3 Is Bit coin democracy a threat?  

The main idea of Satoshi, the inventor of Bit coin and the father of crypto currency is that crypto 

currency is not regulated by any institutions or legal intermediaries. The scientists who have 

analysed crypto currencies agree with this. Grinberg (2012) in his research states “Bit coin is a 

digital, decentralized, partially anonymous currency”. Mc A block chain is an encoded digital 

ledger that is stored on multiple computers in a public or private network. In a decentralized 

virtual currency scheme, like Bit coin, the transactions are verified and executed via the network 

of users as well as the right to register activities is thus delegated to the network’s participants. 

 

In figure 3, Potential threats from Bit coin as a financial system are presented. 
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Figure 3 Potential threats from Bit coin as a financial system. 

 

The uniqueness and democracy of Bit coin brings high potential for money laundering. According 

to Masciandaro (1999) money laundering “shares two key-characteristics: illegality and 

concealment”. As mentioned in the US Treasury’s Financial Crimes Enforcement Network, money 

laundering needs a financial system. Therefore, the more legitimate Bit coin becomes the greater 

the risk of money laundering for society. Despite the different approaches of countries to the 

legitimization of Bit coin. 

 

3 CONCLUSION  

According to the literature which analyses crypto currencies (including Bit coin), the following 

attributes are common:  

a. There is no financial intermediary;  

b. Transactions are instant;  

c. Low cost;  

d. The system is an object of trust itself (replaces the financial institution).  

Therefore, these attributes lead to a more efficient and simpler financial system, having in 

mind crypto currency value drivers, which can leverage various technologies in different ways. 

While the new technology brings opportunities to the market, it also brings many threats. 

Democracy (system operates without a third party) and anonymity are the main factors that 

increase the risk of money laundering, terrorist attacks, tax avoidance and money theft. These 

factors together bring high risk for national security. The scale and details of the regulation will 

determine the scope and scale of further crypto currency development as a disruption 

technology in banking sector. 
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Abstract- Performance Appraisal is the procedure of evaluating the attainments of manpower& 

to appreciate their abilities for promoting development. Performance assessment is one of the 

fields in human resource management which is significantly hampered by the outspread of 

pandemic serious acute respiratory syndrome corona virus 2. This virus outburst gave rise to 

new provocations for the organizations around the world. Subsequently, in order to handle this 

unpredictability several companies have taken steps to cut down the costs like adjournment in 

the appraisal cycle or for deaden salary increments. Hence, one of the purposes of this paper is to 

examine the effect of Covid -19 on performance appraisal of workers. Additionally, this pandemic 

is fairly demanding for the managers also. As social distancing and operating remotely have 

become a new normal, employees work remotely from each other and from managers, and this 

will be more usual in the hereafter future. Managers are now observant for new methods to ‘do 

visibility’ without all the time being substantially present.It has also become the essential 

demand of the circumstances as managers must be conscious of the situations in which workers 

are operating in. On that account, another purpose of this paper is to propose an approach to 

supervise the performance assessments of remote working employees. It is commended that 

managers should take on the choice-based approach for performance assessment rather than 

control-based approach. The review is constructed on articles and reports from several internet 

sources and journals. Additionally, some methods of carrying on the performance assessment of 

remotely working employees and scope for the future are also considered and talked about. 

Keywords: Performance appraisal, social distancing, Covid -19, Remote working. 

 

1 INTRODUCTION 

Covid-19 has an enlarged influence on the world economy. This disease resumes to open out 

quickly around the world. In India also there is notable increase in the number of cases and in 

reaction it has unfolded its action plan of creating the nationwide lockdown arising in downturn 

in the nation’s economy. This has an enormous impact on the appraisal cycle of the employees. 

Appraisal of employee’s productivity is the one of the fields of human resource management 

where the companies are taking strong decisions to either set back or renounce the 

remuneration of all employees in an attempt to reduce costs and safeguard the future and 

therefore compelling the possibility of not paying and incentivizing their workers competently 

throughout the corona crisis. Nevertheless, still it is very crucial to grow the commitment and 

confidence of employee’s to sustain the organization’s firmness and to secure the battle with the 

effect of Corona virus.  

With the current Corona crisis, social distancing has embellished the new normal. 

Workers have commenced functioning from home, which in succession has an impressive effect 

on appraisal of 2020 employees. Managers and workers function remotely from each other.  
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This generates the demanding job for managers as they need extreme efficiency but 

because of social distancing there would be no adjacent management of employees. All this has 

generated the stipulation for the advanced perspective for the performance appraisal of 

employees. Managers have to move their technique from testing to impose every worker to 

perform for the utmost of their restrictions, to the one with customized option committee 

contracts for each employee; and reward suitably (Forbes, 2020). With personalized 

performance-based proposition, managers can remunerate to top most performers much better 

than the rest of the workers and the other will not experience defraud as they will be 

remunerated in accordance with their own way out. Now the workers don’t have to emphasize to 

outreach themselves past their desires and can go to their piece of work with reduced discomfort 

and more contentment. Farther, the later segment of the paper underlined some of the strategies 

that can be cooperative for the managers in controlling the remote working employees. 

Accompanied by the opportunity for the upcoming phase and presumption. 

 

2 RESEARCH METHODOLOGY 

In this research and study, secondary data were used. Data was gathered from previous 

researches, books, internet and several research papers and articles printed in journals. 

 

3 LITERATURE REVIEW 

Lu Hongze, Zhao Peng, Liu Shiwei (2021) [3] did study in the title of “Survey on Performance 

Assessment Methods in Internet-based Working”. The objective of this study was to analyze the 

appropriate performance appraisal method in Internet-based working, to identify the challenges 

of performance appraisal on Internet-based working, to investigate the objectives and principles 

of performance appraisal, the pros and cons of advanced performance appraisal methods. Data 

was collected using questionnaire and inquiry interviews. Data was analyzed using SPSS. A multi 

performance appraisal measure in Internet-based working is proposed. It showed that this 

method can be used for other organizations also. Findings showed that Internet-based working 

largely promotes human resource management by improving efficiency, simplifying process, 

reducing operating cost, simplifying process and realizing better collaborative across several 

departments and regional offices. However, the new working style caused the problem to 

evaluate employees’ performance on the internet. It was concluded that the method can be 

applied to other organizations also. 

Dubey Nishith, Sharma Monika (2020) [7] did study in the title of “Enhancing Employee’s 

productivity by way of Performance Appraisal in the Retail Industry”. The objective of this 

research was to recognize the difficulties of the decade in retail sector with special reference to 

Bhopal, to analyze the effect of training in the performance appraisal of the workers, to 

investigate effect of training on employee’s turnover in retail sector. The research was 

descriptive in nature and used convenience purposive sampling. Data was collected using 

questionnaire. Findings showed that employees are committed and satisfied with their jobs. 

There will be a rapid growth in retail sector in the next decades and will have to be accomplished 

by providing high level of training and development to retail workers. It was concluded that for 

making the employees comfortable with companies products training is required, they became 

comfortable while interacting with strangers and making them to observe their body posture. 

Proper knowledge about what is being sold is the foundation of successful retail sales training. 

Awan Sajid Hussain, Habib Nazia, Akhtar Chaudhry Shoaib, Naveed Shaheryar (2020) 

[14] did study in the title of “Success of Performance Appraisal System for Employee 

Performance with the help of Engagement”. The objective of this research was to identify the 

efficiency of a comprehensive performance assessment system in terms of employee 

productivity. Data was collected using structured questionnaire. Data was analyzed using 
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confirmatory factor analysis. Findings showed the significant effect of PMSE and work 

engagement on work and contextual performance of workers. Also, complementary mediation of 

employee work engagement in the relationship between PMSE and employee productivity (in 

terms of task and contextual performances) was also supported. It was concluded that the 

research conducted in eight private sector banks of Pakistan provided information of 

relationship between performances, PMSE, EE and which are employee-related results of PMSE. 

Limitation was that the PMSE (comprehensive model) is not executed in the private banking 

sector of Pakistan that limits the research. 

Anand Ashutosh Kr., Negi Yashpal Singh, Gangwar Veer P (2020) [18] did study in the 

title of “Impact of Performance Management System on Organizational devotion and workers 

efficiency and its connection to Periodical Performance Review: A investigation of Tehri Hydro 

Power Project”. The objective of this research was to analyze and identify the impact of 

performance appraisal on organizational commitment and employee performance in generating 

unit Tehri HPP of Tehri Hydro Development Corporation, to identify and investigate the process 

of performance assessment and management system followed by Tehri Hydro Development 

Corporation (THDCIL). Data was collected using self-administrated questionnaire with five-point 

Likert’s scale option. Data was analyzed using correlation analysis, multiple regression analysis 

and Cronbach’s alpha with the help of SPSS. Findings showed that performance appraisals system 

can provide good benefits for the organization and its employees if the performance appraisal 

system is properly designed and implemented. It was concluded that Organizational 

Commitment of workers and their productivityis influenced by processes of Performance 

Appraisal System. The employees get motivated automatically if they are appraised properly on 

the basis of their productivity using the performance appraisal system. Performance appraisal 

system supports both the workers and the organization in enhancing their productivity.  

Ponmuthumari S. (2020) [19] did study in the title of “A research on efficacy of 

Performance management System in the Manufacturing industry”. The objective of this research 

was to analyze the performance appraisal system for employer of managerial grade of 

manufacturing sector, to investigate the efficiency and to provide suggestions from HR 

perceptive. Data was collected using questionnaire. Data was analyzed using ANOVA. Findings 

showed that better placement of employees will be achieved by an appropriately conducted 

appraisal process, provides role clarity and leads to job satisfaction which is a great motivating 

factor for an employee. It was concluded that for motivating and improving employee 

performance, performance appraisal system is an important tool. The appraisal system meets the 

objectives of appraisal system if it is accompanied with the employee’s participation from the 

first phase of the appraisal process till the final one. Participatory performance appraisal is 

acrucialpart of a fair and ethical evaluation of an employee’s productivity. Employee acceptance 

and satisfaction is strongly enhanced, when employees had a meaningful role in the appraisal 

process. 

Al-Jedaia Yousif, Mehrez Ahmed (2020) [24] did study in the title of “The impact of 

performance appraisal on employee’s job performance in government sector: The mediating role 

of motivation”.  The objective of this research was to analyze the effect of performance appraisal 

on job productivity focusing on the role of Motivation in the government sector in Qatar. Data 

was collected using survey questionnaire. Data was analyzed using Cronbach’s Alpha Coefficient, 

correlation coefficient and regressions with the help of Microsoft Excel, SPSS, AMOS. Findings 

showed that there is a significant correlation between employee’s performance and motivation. 

Human Resource managers of companies may utilize findings to better help employees’ 

motivation and performance. It was concluded that employee’s motivation and job performance 

is impacted by the Performance appraisal purpose and Performance appraisal evaluation, while 

Performance Appraisal Criteria and Performance Appraisal Leadership is not impacted. Job 
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performance has a correlation with Motivation, and it has effects on it. It can be stated that this 

research has statistically proved the impact of Performance Appraisal Purpose (PAP) such as 

development, training, rewards and recognitions on employees.  

Tiwari Swati (2020) [34] did study in the title of “An Expository Analysis on the efficacy 

of the Performance Appraisal System of the Private Banks of Jaipur”. The objective of this 

research was to identify the efficacy of Performance Appraisal System on variables like Rewards, 

Performance Improvement, Job Satisfaction, and Culture & Retention in private banks of Jaipur, 

to examine Performance Appraisal Systems in banking industry. Data was collected using Close 

ended structured questionnaire. Data was analyzed using Means, standard deviation, coefficient 

correlation, linear regression & one sample t-test, Content validity and Cronbach’s Alpha with 

help of SPSS. Findings showed that employees are satisfied with their job, and Performance 

Appraisal plays an essential role in this regard. It was concluded that though performance 

assessment system is correlated & affects the underlined dependent variables, then also there are 

some other reasons too for employee good productivity. Future research can be performed on 

other service sectors like: Healthcare, Telecom, Railways, Educational Institutes, Hotels & 

Hospitality, Insurance, On-line services, Travel & Tourism, Airways, etc. Performance Appraisal 

includes other HR Practices also like grievances, role - analysis, participation, decision making, 

training, internal- external mobility, trust, communication which can be considered for future 

studies. Demographic factors like experience, age, qualification& designation of the workers can 

also be considered for future study purpose. 

Kumar N. Prasanna, Rao Dola Durga (2020) [36] did study in the title of “Impact of 

Performance Appraisal Practices on Employees Productivity in IT Industry”. The objective of this 

research was to examine the performance management practices in the selected IT companies 

and to investigate the level of orientation by the companies. Descriptive research design was 

considered to perform the study and both primary and secondary data were used. Data was 

collected using structured questionnaire. Data was analyzed using chi-square test. Findings 

showed that there is a significant relationship between the orientation and performance 

appraisal practices provided by the organization. It was concluded that the performance levels of 

any company depend upon the contributory aspects of its human resources in the form of 

employee productivity. There is an urgent need for the companies to focus on the proper 

practices of performance assessment of their employee’s performance. There are several linking 

factors for the outcomes of the performance management practices in the form of job role 

enhancements and salary increments. There is a crucial need on part of the industry to provide 

the orientation towards the performance standards for their workers and thereby making them 

to achieve the bench marking standards. This will increase the satisfaction level of the workers 

towards the management practices and objectives. 

Kaushik Nitika, Arora Poonam (2020) [42] did study in the title of “Performance 

Appraisal in the time of New Normal”. The objective of this research was to examine the effect of 

Covid -19 on performance assessment of workers, to recommend an approach to manage the 

performance evaluations of remote working employees. Data was collected using past 

researches, internet, books and various research papers and articles published in journals. 

Findings showed that as pandemic hitting the world from various directions, organizations are 

exposed to new difficulties like closing down the offices and decreasing the business operations. 

Due to this many reputed companies have taken the decisions to either defer the appraisal cycle 

or go for muted pay increments or choosing for remote working. However, many managers are 

arguing against managing an expanded remote manpower. It was concluded that changing 

performance appraisal philosophy to align with this change and adopting performance 

assessment for new normal is critical for companies in order to flourish. Limitation was that this 

study was based on secondary data, more methods of data collection can be considered for future 
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study. The present study can be expanded for comparison between performance assessment of 

remote working manpower and workers working within companies.  

Jyoti, Mohsin Farhat (2020) [43] did study in the title of “Modern Practices and 

provocations of Performance Appraisal System in HEIs: A Review”. The objective of this research 

was to scrutinize the present practices, hurdles and difficulties of the performance appraisal 

system in higher education sector. Data was collected from various sources like published 

research papers, journals, articles. Findings showed that there has been a significant increase in 

the number of universities for the betterment of the society and the economy, therefore, the way 

to empower the man power is to examine the productivity with timely intimation of the results 

or the development plans required for the desired outcome to sustain the human resources. It 

was concluded that growth of the higher education institutions depends upon the successful 

execution of the performance appraisal system which are manifested by comparing present level 

with past performances. Performance management is a complicated, continuous and realistic 

reality. It also states that the demand for a fast-changing higher education environment can be 

enlarged through strategic staff enlargement initiatives. By formulating PM procedures, 

universities can enhance or increase the overall productivity of the university as well as 

individuals along with the accomplishment of individual and university objectives. 

 

4 CONCEPTUAL FRAMEWORK 

 
Source- Google image 

This is the conceptual framework for performance evaluation. This framework contains the 

selected variables: employee performance, employee satisfaction, motivation, training and higher 

education, as well as social institutions, which were selected from the literature review and cited 

articles. 

 

A. Employee Productivity 

Employee performance is defined as when a person performs well with their duties and 

responsibilities at a job. High employee performance leads to a developed organization and 

greater opportunities for employees than low performers (Vans Cotter, 2000). 

 

B. Worker’s Satisfaction  

Through performance appraisal, they can assess the job satisfaction of the organization's 

employees. By grade or grade, they might evaluate your performance and concentration, your 

work schedule, and then assume that all of these factors determine your job satisfaction. 

 

C. Employee Motivation  

Motivation is the factor that has the greatest impact on employee performance in the 

organization. Both monetary and non-monetary trajectories are considered motivations. It will 

give the organization a greater impact on employee performance. As part of the performance 

evaluation, they know the motivational factor that has been implemented by the organization 

and the positive changes that result from the motivational factor. 
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D. Training and Development  

Training and development is about the HR function that makes the organization work well. 

Managers analyze employee performance and provide training based on their ability to better 

improve their job performance. Therefore, performance appraisal is very important to provide 

effective development training for both the employee and the organization. 

 

E. Well-being Facilities  

Social facilities are necessary for employees to effectively carry out their work in the 

organization. Social benefits provided in the organization, such as drinking water, meals, first aid, 

bathrooms, vacations, travel facilities, free credits, rewards and promotions, etc. the organization. 

So only employee performance increases fairly. The expected results are: Reduction of stress, 

refined work and a good organizational climate, more attention to the achievement of the 

organizational objective and increased growth of the company. 

 

5 OBJECTIVES OF THE STUDY 

(i) To examine the impact of Covid-19 on performance appraisal of workers. 

(ii) To propose an approach to oversee the performance assessments of remote working 

employees. 

 

6 PERFORMANCE CHOICE BOARD (PCB) 

With the recent Covid 19 crisis, working from home has become the new normal. Managers are 

increasingly concerned about losing direct supervision of employees and having a difficult time 

measuring their performance. At the same time, employees want freedom and flexibility at work 

according to their personal choice. Since employees want more autonomy, managers want 

maximum performance and performance. He created a situation where one team wins, the other 

has to lose. But there may be a plausible solution for these kinds of situations. 

It is formed according to the traditional Pareto principle (80:20). According to this 

principle, 80% of the results are guaranteed by the best 20% of exceptional employees. 

Practically or in the office, these 20% of employees are exceptional performers for whom work is 

everything. These live to work for employees who want a challenging environment. For them, the 

focus is on work. 60% of employees are those for whom work and family are equally important. 

These employees will choose to be strong supporters of their work, but at the same time they 

also want some flexibility for other matters. The rest of the employees work for a living and will 

work long enough to keep their jobs safe. For them, work is essential just to pay the bills. Even 

with close management or not, performance in a team of hundreds or more takes on a normal 

distribution curve. 

To counteract the effects of the current Covid pandemic, the distribution curve should be 

changed normally on the Performance Choice Board (PCB). The “one size fits all” should be 

replaced by individualized performance election board agreements for all employees; and must 

be compensated accordingly. Managers can reward their best employees much more compared 

to other employees, and others will not feel cheated as they are rewarded according to their own 

contracts. Now 60% of workers who work to live and 20% of workers who work to live can do 

their jobs with more satisfaction and less stress. The job performance of 80% of employees can 

be improved by removing the stigma associated with work. 

 

7 VIRTUAL WORKFORCE MANAGEMENT 

There are certain points that managers must consider protecting performance and productivity 

in a management system based on performance choice: 
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(i) Accurate Conversation: Managers must clearly communicate performance expectations 

to the top twenty percent, the middle sixty percent, and the bottom twenty percent of the 

performance choice-based management system. Goals and objectives should be 

measurable to the extent possible. 

(ii) Individualized choice: Once the goals and objectives are clearly defined at each level, 

employees are asked to opt for the plan, fully aware of the reality that their salary will 

coincide with their career choices. Employees entering into an employment contract must 

be expressly advised that they will not be paid if their performance falls below minimum 

expectations. 

(iii) Dispute resolution: If there is a disagreement on performance, the superior's opinion is 

conclusive. When employees demand flexibility, there are costs to pay. The manager must 

do everything possible to prevent these confrontations from occurring. 

(iv) Stay in touch: Managers must be available to help and seek assistance from staff in need. 

Use instant messaging to keep employees in touch. You must have individual interviews to 

assess progress at least once every 30 days. Be a mentor as needed. 

(v) Open about payment: Payment should be as clear as possible. In a Performance Choice-

based management system, you don't need to be silent about compensation. The 

supervisor can justify that the remuneration corresponds to an individual decision. 

(vi) Provide flexibility: Employees must have the flexibility to choose between a higher or 

lower level. The level chosen by the employees should not be stigmatized. The contribution 

of employees at all levels is critical to completing the picture. 

 

8 FINDINGS 

Accordingly, this paper underlined the influence of novel corona virus on performance appraisal 

of workers and propounded manager’s performance management approach to supervise the 

performance assessment of manpower. As there is so much unpredictability about how 2021 will 

turn up, it is on us business leaders to assist our employees with the correct tools and measures 

to undergo the circumstances and overlook the provocation. It is being suggested that swapping 

performance management notions to line up with this change and accepting performance 

management for new normal is condemnatory for companies in order to flourish. 

 

9 CONCLUSION 

It is understandable that at this time of unpredictability, there would be some extensive and 

possibly long-running effect to our work practices. As pandemic striking the world from 

numerous directions, organizations are uncovered to new provocations like closing down the 

offices and bringing down the business functioning. Due to this many distinguished companies 

have taken the choice to either put off the appraisal cycle or go for reduced salary increments or 

choosing for working remotely. Nevertheless, numerous managers are proclaiming against 

managing a predominantly remote manpower. According to them if huge numbers of employees 

are operating remotely, close supervision is not even an alternative. Managers are bothered 

about the productiveness consequently as an alternative to this condition they are inspecting for 

new methods of evaluating the performance of workers. This is done to preserve the productive 

workers and to keep up the stability between private and work life of the workers, which is very 

crucial to this time of catastrophe. As it turns out, providing freedom is a satisfactory thing. 

Accordingly, performance choice-based approach is being suggested to the managers.  

 

RECOMMENDATIONS 

With the start of pandemic, the probe appears of supervising remote working employees. If 

organizations have substantially remote manpower, close overseeing will be a demanding piece 
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of work for managers. There are particular suggestions for the managers to accord with 

performance appraisals and its effect on remuneration and withholding of productive workers 

and the altogether confidence of employees.  

 

(i) Reconsidering expectations 

Managers should reconsider their assumptions for how to get the task done. There should not be 

any inflexible frontiers for achieving the assignment. Managers should give pliability to the 

workers to accomplish the job and should focus on the outcome. 

 

(ii) Improving the employee confidence 

Managers should be effectual in establishing the employee confidence. Short-term 

communication cycle times assists in maintaining the employee experience.  

 

(iii) Utilizing continuous and micro training 

In the course of covid crisis where remote working has set off the new normal learning should 

not come to an end. Utilization of micro learning is more effective in this new condition. There 

should be focus on providing brief lessons on a single topic in 5-10 minsfragment. Workers 

should be empowered to pick out their own topics for learning.  

 

(iv) Shared Guidance 

Allocate buddies and peer coaches to give mutual assistance to workers. This will intercept the 

managers from becoming drained by managing the doubts of all team members. Workers could 

be arranged into matches and a companion or a peer coach can be allocated to them. Hence, 

authority can be shared among the employees.  

 

(v) Explicating tone and voice as illustrative of straight response 

It is hard to recognize the inner cues of remote working employees in contrast to the one when 

manager and workers operate in same room. Managers must appreciate proxy measures such as 

tone and voice of workers in video communication. If manager understands his workers, switch 

in these figures will assist him discover quickly that an employee requires some extra help. 

 

10 LIMITATIONS &SCOPE FOR FUTURE RESEARCH 

(i) This study is built on secondary data; additional methods of data collection can be 

investigated for future research. 

(ii) The present study can be expanded for differentiation in the middle of performance 

appraisal of remote working employees and employees working in the organizations.  
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THE IMPORTANCE AND NEED OF BUSINESS ETHICS BY THE CORPORATES IN THE 21ST 

CENTURY 
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Abstract- Ethics is closely related to trust. Trust leads to efficient business.  The business of 

business is ethical business. People as investors and members of civil society are concerned 

about unethical and anti-social development in organizations. The paper attempts to study the 

ethical practices of selected companies of India and its impact on corporate goodwill and 

corporate reputation. 

Keywords: Business Ethics, Core Values, Brand Equity. 

 

1 INTRODUCTION 

Business ethics is the art and discipline of applying ethical principles to evaluate and answer 

challenging complex moral aspects of business. Norman Bowie dates the genesis of business 

ethics as November 1974, with the first conference on the subject held at the University of 

Kansas. By the year 1990, business ethics as management discipline was well-established. 

Ethics is closely related to trust. To develop trust, behavior must be ethical. Basically, 

trust is a three dimensional concept, that is trust in supplier relationships, trusts in employee 

relationships and trust in customer relationships. Business ethics is all about developing trust 

and maintaining it fruitfully so that the business firm flourishes profitable and maintain good 

reputation. The business of business is ethical business. People as investors and members of civil 

society are concerned about unethical and anti-social development in organizations. 

 

2 CONCEPT OF ETHICS AND BUSINESS ETHICS 

The word ‘ethics’ is derived from ‘ethos’, which to refers to character. In literature, ethics means 

a set of principles or morals. The adoption of morality results in forming an ethic in the 

performance of a work. 

Webster defines ethics as “the discipline dealing with that which is good and bad and 

with moral duty and obligation.” 

Hurley defines, “Ethics as a system of moral principles.” 

Different meaning is given to business ethics by various people. Business ethics are rules 

of business conduct, by which the propriety of business activities may be judged. Ethical 

principles are dictated by the society and underlie broad social policies. Business ethics also 

relates to the behavior of manager. It can be defined as an attempt to ascertain the 

responsibilities and ethical obligations of business professionals. Here the focus is in people, how 

individuals should conduct themselves in fulfilling the ethical requirements of business. 

Carter McNamara has defined: “Business ethics is generally coming to know what is 

right or wrong in the work place and doing what is right – this is in regard to effects of 

products/services and in relationships with stakeholders.” “Attention to ethics in the work place 

sensitizes managers and staff to how they should act so that they retain a strong moral compass. 

Consequently, business ethics can be strong preventive medicine.” 

Wheeler “Business ethics is an art and science for maintaining, harmonious relationship 

with society, its various groups and institutions as well as reorganizing the moral responsibility 

for the rightness or wrongness of business conduct.” 

Business ethics may be defined as a set of moral rules and principles to protect the 

interest of customers, employees, society, business unit and the industry as a whole. 
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2.1 Need for Business Ethics: 

 Ethical behavior is usually associated with important positive consequences. Honesty in 

one’s professional dealings promotes trust and establishes the foundation for 

relationship development and positive future interactions. Unethical behavior causes the 

people and the organization that was involved loses their credibility. Distrust of a 

company can quickly drive it to bankruptcy. 

 From a personal perspective, ethical errors end careers more quickly than any other 

mistakes in judgment and accounting. Lying, stealing, cheating, and so on undermine the 

very foundation upon which the business and professional world is built. Ethical 

behavior is especially important for organizational leaders because they influence the 

ethical climate for everyone else. Leaders are role models. 

 Ethical behavior is empowering for all parties. The manager who behaves ethically 

establishes an organizational climate of supportiveness, honesty and trust. This climate 

in turn empowers employees to try out new ideas, take risks, express dissent, and 

generally assume enhanced responsibility. 

 Ethical behavior is intrinsically valuable. Those who know that they are honest, who 

behave humanely in their dealings with others, who are fair in their evaluations of 

others, and who is concerned for the welfare of the organization as a whole and the 

society it serves are rewarded with a peace of mind that carries no price tag. 

 Managers, who treat other people with unimpeachable integrity, thereby earn those 

people’s trust and make them more willing to support the organization. 

 Businessmen should consider the interest of the business unit. Unethical practices of 

businessmen will lead to the closure of business unit. 

 A business could not be run in such a manner as is detrimental to the interest of society 

or business itself. So, it is argued that there should be some business ethics for the 

growth of a business. 

 The primary objective of any business is to earn profit. If business ethics are properly 

followed by a business, automatically that particular business unit earns a good name 

among the public. 

 Business ethics are necessary to improve the confidence of the customers, employees 

and the like. 

 If a businessman observes ethics in his business, the public have no difficulty in having 

their wants fulfilled. There is a fair treatment of employees. This will avoid social 

problems like strike, lockout, etc. 

 

3 STUDY OF THE ETHICAL PRACTICES OF SELECTED COMPANIES OF INDIA AND ITS 

IMPACT ON CORPORATE GOODWILL AND CORPORATE REPUTATION 

An organization that follows ethical practices in all of its activities, will, in all probability, follow 

best corporate governance practices as well. The OECD, KPMG and the World Bank conceptualize 

corporate governance as an entire system with well-defined codes, rules and structures in order 

to direct and control business and non-business organizations. Corporate governance is meant to 

run companies ethically in a manner such that all stakeholders-creditors, distributors, customers, 

employees and even competitors, the society at large and governments are dealt with in a fair 

manner. 

 

1. Tata code of conduct 

TATA has always been values-driven. The five core values that underpin the way we conduct our 

business activities are: 
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Integrity: We will be fair, honest, transparent and ethical in our conduct; everything we do must 

stand the test of public scrutiny. 

Responsibility: We will integrate environmental and social principles in our businesses, 

ensuring that what comes from the people goes back to the people many times over. 

Excellence: We will be passionate about achieving the highest standards of quality, always 

promoting meritocracy. 

Pioneering: We will be bold and agile, courageously taking on challenges, using deep customer 

insight to develop innovative solutions. 

Unity: We will invest in our people and partners, enable continuous learning, and build caring 

and collaborative relationships based on trust and mutual respect. 

These universal values serve as the foundation for the Tata Code of Conduct. They find 

expression within the value system of every Tata company. 

 

2.Wipro has also rearticulated the Spirit of Wipro, its core values: Be passionate about clients’ 

success, Treat each person with respect, Be global and responsible, and Unyielding integrity in 

everything we do. 

 

3. Dabur - Vision & Mission 

Vision 

"Dedicated to the health &well being of every household" 

Principles 

Ownership 

This is our company. We accept personal responsibility, and accountability to meet business 

needs. 

 

Passion for Winning 

We all are leaders in our area of responsibility, with a deep commitment to deliver results. We 

are determined to be the best at doing what matters most. 

 

People Development 

People are our most important asset. We add value through result driven training, and we 

encourage & reward excellence. 

 

Consumer Focus 

We have superior understanding of consumer needs and develop products to fulfill them better. 

 

Team Work 

We work together on the principle of mutual trust & transparency in a boundary-less  

organization. We are intellectually honest in advocating proposals, including recognizing risks. 

 

Innovation 

Continuous innovation in products & processes is the basis of our success. 

 

Integrity 

We are committed to the achievement of business success with integrity. We are honest with 

consumers, with business partners and with each other. 

At Reliance Industrial Infrastructure Limited (“Reliance”), the issue of Ethics is coherent: 
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It is a simple process that involves defining what is right or wrong, and then doing the right thing. 

Ethics at Reliance is about Values and associated behavior. It is a process of defining values and 

ensuring that corporate and individual employee behavior epitomize those values. 

 

4. Reliance  

At Reliance, we believe that any business conduct can be Ethical only when it rests on the core 

values of Customer Value, Ownership Mindset, Respect, Integrity, One Team &Excellence. Strong 

commitments to these values have long been the guiding principles for Reliance. 

These values are to be kept in focus by all Reliance employees/consultants/associates, 

irrespective of their designations, under all circumstances, irrespective of the goals that are 

intended to be achieved. To us, means are as important as the ends.  

Though the deeper significance of these values for us cannot be captured in words, a 

brief description of what we really feel about these virtues is outlined below: 

Customer Value: We believe the customer is the reason for our existence and the only guarantee 

to our future. Everything that we do must delight our customer, each time and always. 

 

Expected Behaviors: 

1. We will demonstrate a proactive “Customer First” & a “Customer Delight” mind-set 

consistently. 

2. We will act at all times to ensure Reliance remains the first choice for our customers. 

3. We will actively listen to customer inputs to continuously improve our products, services 

and the customer experience. 

4. We will work proactively and go the extra mile to perpetually nurture and grow all our 

customer relationships. 

5. To delight our end customers best, we will serve our internal customers, equally well. 

 

Ownership Mindset: We believe the success and reputation of the company is paramount. 

Having an ownership mindset is fundamental to our existence. It creates a sense of inspiration 

and purpose. It enables accountability and accomplishment. It ensures our strong commitment to 

the highest standards of safety and environment.  

 

Expected Behaviors: 

1. We will prioritize and always align our work keeping the larger purpose of the corporation 

in mind. 

2. We will operate with a personal stake and an ownership mind-set and ‘play to win’. 

3. We will always remain agile and anticipate what will make a difference to our stakeholders 

tomorrow and make it happen with speed. 

4. We will always commit to the highest standards of safety and environment. 

5. We will conduct ourselves to ensure highest standards of corporate citizenship. 

 

Respect: We believe that without respecting all our stakeholders there can be no reliance. We 

acknowledge that there may be a difference of perspectives but there must always be respect. 

 

Expected Behaviors: 

1. Individually and collectively we will conduct ourselves with respect and humility. 

2. We will uphold the self-esteem and dignity of each other by creating an open culture 

conducive for expression of views and ideas, irrespective of hierarchy. 

3. We will express ourselves honestly but without disrespecting the sentiments of others. 
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4. We believe in being inclusive in our thinking and doing, we recognize that differences of 

perspectives are natural and must be acknowledged. 

5. We will foster an inclusive and diverse workplace where everyone is treated with respect 

and dignity. 

 

Integrity: Upholding our reputation is paramount as we are judged by how we act. We are 

committed to be truthful in all our actions. We strive to be honest and forthright with one 

another and with all our stakeholders. It begins with compliance with laws and regulations. We 

hold ourselves to the highest ethical standards and behave in ways that earn the trust of others. 

 

Expected Behaviors: 

1. We will earn confidence and trust through principled leadership, fairness and humility at 

all times. 

2. We believe in integrity of thought and action and adhere to the Reliance Code of Conduct 

and all relevant laws of the land. 

3. We believe in building a spirit of trust with all our stakeholders. 

4. We will speak up if we see something conflicts with the values of the company. 

5. We will have the courage to stand up for what is right and surface issues early. 

 

One Team: Whatever the strength of the individual, we will accomplish more together. We put 

the team ahead of our personal success and commit to building its capability. We trust each other 

to deliver on our respective obligations. 

 

Expected Behaviors: 

1. ‘Team Reliance’ comes before me, always and every time. 

2. We collaborate seamlessly, seeking and offering help as “One Team, One Vision”. 

3. We take accountability for our own actions and also that of our team. 

4. We recognize and acknowledge the contribution of other colleagues and celebrate wins as 

a team. 

5. We look beyond our own immediate roles and take ownership of the larger outcome. 

 

Excellence: We are committed to excellence, in spirit and action. We believe everything that we 

do and everything we think can always get better. We see all of our activities in terms of our 

higher purpose and ideals, which drives our quest for excellence, always. 

 

Expected Behaviors: 

1. We believe in excellence in everything we think, say and do. 

2. We will not create, accept or pass on anything that is mediocre. 

3. We will accept responsibility – learn and improve, not rationalize and explain, using the 

“Plan, Do, Check and Act” principle. 

4. We will hold each other accountable to delivering excellence. 

5. We will always be ‘outside in’ and raise the bar for excellence, learning from external 

benchmarks globally. 

 

A study of the values, ethics and practices of four reputed business organizations namely Tata, 

Wipro, Dabur, Reliance from different sectors of the economy and from different industries 

reveals similarity with respect to the following values, ethics and practices: 

1. Integrity: Integrity includes principled leadership, fairness and humilityat all times,  

building a spirit of trust with all the corporate stakeholders, and  being fair, honest, 
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transparent and ethical in their conduct; everything corporate do must stand the test of 

public scrutiny. 

2. Responsibility or the Ownership Mindset: The core value of Tata is: We will integrate 

environmental and social principles in our businesses, ensuring that what comes from the 

people goes back to the people many times over. The core value of Reliance is: We believe 

the success and reputation of the company is paramount. Having an ownership mindset is 

fundamental to our existence. It creates a sense of inspiration and purpose. It enables 

accountability and accomplishment. It ensures our strong commitment to the highest 

standards of safety and environment. The vision and mission at Dabur is: This is our 

company. We accept personal responsibility, and accountability to meet business needs. 

We all are leaders in our area of responsibility, with a deep commitment to deliver results. 

We are determined to be the best at doing what matters most. The core values at Wipro is: 

Be global and responsible. 

3. Excellence: The core value of Tata is: We will be passionate about achieving the highest 

standards of quality, always promoting meritocracy. The core value of Reliance is: We are 

committed to excellence, in spirit and action. We believe everything that we do and 

everything we think can always get better. We see all of our activities interms of our higher 

purpose and ideals, which drives our quest for excellence, always. We believe in excellence 

in everything we think, say and do. The vision and mission at Dabur is: We all are leaders 

in our area of responsibility, with a deep commitment to deliver results. We are 

determined to be the best at doing what matters most. The core value at Wipro is: Be 

passionate about clients’ success. 

4. Pioneering: The core value of Tata is: We will be bold and agile, courageously taking on 

challenges, using deep customer insight to develop innovative solutions. The vision and 

mission at Dabur is: Continuous innovation in products & processes is the basis of our 

success. 

5. People Development: The vision and mission at Dabur is: People are our most important 

asset. We add value through result driven training, and we encourage & reward excellence. 

The core value at Tata is: UNITY We will invest in our people and partners, enable 

continuous learning, and build caring and collaborative relationships based on trust and 

mutual respect. The core value at Reliance is: One Team: Whatever the strength of the 

individual, we will accomplish more together. We put the team ahead of our personal 

success and commit to building its capability. We trust each other to deliver on our 

respective obligations. 

6. Consumer Focus: The vision and mission at Dabur is: We have superior understanding of 

consumer needs and develop products to fulfill them better. The core values at Wipro is: 

Be passionate about clients’ success. The core value at Reliance is: Customer Value: We 

believe the customer is the reason for our existence and the only guarantee to our future. 

Everything that we do must delight our customer, each time and always. The core value of 

Tata is: RESPONSIBILITY We will integrate environmental and social principles in our 

businesses, ensuring that what comes from the people goes back to the people many times 

over. 

7. Excellence: We will be passionate about achieving the highest standards of quality, always 

promoting meritocracy. 

8. Pioneering: We will be bold and agile, courageously taking on challenges, using deep 

customer insight to develop innovative solutions. 

 

The other core values shared by the selected corporate are: teamwork, innovation and treating 

each people and stakeholder with respect. 
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The Brand Equity and Brand Reputation of Tata: 

The ‘Tata’ brand continues to be India's most valuable brand according to the annual assessment 

by Brand Finance, the world’s leading brand valuation and strategy consultancy. The total value 

of brand ‘Tata’ has surged to $14.2 billion in 2018, surpassing the combined value of the second 

and third most valued brands in India. The brand value has risen nine percent as compared to 

last year’s total of $13.1 billion, according to Brand Finance India 100 2018 report. 

The US $1 billion increase is the result of strategic restructuring, realignment and 

rejuvenation undertaken by key Tata companies which include TCS, Tata Motors, Tata Steel and 

Tata Chemicals as per the report. 

Harish Bhat, brand custodian, Tata Sons said, “We are proud to be ranked as India’s most 

valuable brand and thank Indian consumers for the trust they have placed in our brand. As a 

values driven organization, the Tata brand represents the trust and leadership we have always 

prided ourselves on. As we strive to shape the future, we are determined to push ourselves to 

deliver higher value for all stakeholders.” 

 

The Brand Equity and Brand Reputation of Reliance 

Reliance Industries’ strategic decision to shift its focus from the oil and gas sector to retail, media 

and telecom sectors has helped augment the brand value, according to Brand Finance India 100 

2020 ranking. 

Among the top 10 most valuable Indian brands, Mukesh Ambani-led Reliance Industries 

has moved up one notch to the third spot in the ranking with 25 percent brand value growth to 

US$7.9 billion. 

Tata Group retained the title of India’s most valuable brand, breaking US$20 billion 

brand value mark for the first time. LIC, the largest insurer, stood one spot above RIL. 

Of the most 10 valuable Indian, RIL was the only company to have witnessed a value 

growth of more than 25 percent. Reliance Industries’ brand now claims 34 percent share of 

market revenue in the Indian telecoms sector. 

 

The Brand Equity and Brand Reputation of Wipro 

Wipro Limited (NYSE: WIT, BSE: 507685, NSE: WIPRO), a leading global information technology, 

consulting and business process services company, has been ranked the third fastest growing 

global IT services brand in 2019 in a study conducted by Brand Finance, the world’s leading 

brand valuation firm. Wipro is also among the top 10 most valuable brands in the global IT 

services sector. 

According to Brand Finance’s IT Services annual report for 2019, which features 15 

leading brands in the segment, Wipro has a total brand value of USD 4.002 billion, up 25% on 

year, emerging as one of the strongest brands in the category with an AA+ Brand rating. 

Brand Finance, in their official press release noted that Wipro’s significant investments 

in digital transformation capabilities, niche acquisitions, and a recent brand refresh, have 

propelled it to the third fastest growing brand in the segment. 

 

The Brand Equity and Brand Reputation of Dabur 

Dabur India Ltd. is one of India’s leading FMCG companies and recorded Rs. 8,703.59 crore (US$ 

1.23 billion) in revenue in FY20. Built on a legacy of quality and experience of over 132 years, 

Dabur is today India’s most trusted name and the world’s largest Ayurvedic and Natural Health 

Care Company. Dabur India is also a world leader in Ayurveda with a portfolio of over 250 

Herbal/Ayurvedic products. Dabur's current FMCG portfolio includes five flagship brands with 

distinct brand identities -- Dabur as the master brand for natural healthcare products; Vatika for 

premium personal care; Hajmola for digestives; Real for fruit juices and beverages; and Fem for 

https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fbrandfinance.com%2Fknowledge-centre%2Freports%2Fbrand-finance-it-services-15-2019%2F&esheet=51929648&newsitemid=20190123005482&lan=en-US&anchor=Brand+Finance%27s+IT+Services+annual+report+for+2019&index=1&md5=6bd35bab317bdff4339f5c044534f90a
https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fbrandfinance.com%2Fnews%2Fpress-releases%2Fus-and-india-overpower-it-services-brand-ranking%2F&esheet=51929648&newsitemid=20190123005482&lan=en-US&anchor=official+press+release&index=2&md5=507a00e771e291e85ba5ad2c48672ef9
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fairness bleaches and skin care products. Dabur operates in key consumer product categories like 

hair care, oral care, healthcare, skin care, home care and foods. The ayurvedic company has a 

wide distribution network, covering 6 million retail outlets with a high penetration in both urban 

and rural markets. 

 

4 CONCLUSION 

The research study concludes that there is a strong relationship between core corporate values, 

ethics and practices with higher brand equity and brand reputation. Ethical business practices 

pays in the long run is evinced by the success achieved by the corporates with strong focus on 

values and ethics. 
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Abstract- The Banking industry plays a very important role in the economy of any country. It 

provides credit to all the sections of the society so it’s essential to the economy. India is not only 

the world’s largest independent democracy but it is also an emerging economic giant. Banks 

plays a dominant role to support socio-economic matters which helps in attaining development 

of a country. The Banking industry is a rapidly growing industry in India. It acts as a spine of the 

modern business. Money lending came into existence with the history of mankind. Banks 

evolution thrived from ancient Vedic time which is known in form of money lender, goldsmiths, 

and the merchants. A Bank is described as an institution engaged in lending and depositing 

money but it has enhanced a lot in banking services. Nowadays, the banking industry is growing 

at a higher pace in all the fields so they can provide the best services to their customers as well as 

bankers. Banking is generally a highly regulated industry and Government restrictions on 

financial activities by banks have varied over time and location Banking is as old as the real 

history and the heritage of modern commercial banking are noticeable to ancient times. The 

word bank is derived from Italian word Banca and French word Banque both meaning bench. 

Money-lenders and money changers used to transact their business at benches ortables. 

Keywords: E-banking, Financial Security, Financial Provision, Attitude, Internet banking, Chi-

square test, Customer behaviour, Perceptions 

 

1 INTRODUCTION 

The Banking industry is a rapidly growing industry in India. It acts as a spine of the modern 

business. Money lending came into existence with the history of mankind. Banks evolution 

thrived from ancient Vedic time which is known in form of money lender, goldsmiths, and the 

merchants. A Bank is described as an institution engaged in lending and depositing money but it 

has enhanced a lot in banking services. Nowadays, the banking industry is growing at a higher 

pace in all the fields so they can provide the best services to their customers as well as bankers. 

Banking is generally a highly regulated industry and Government restrictions on financial 

activities by banks have varied over time and location Banking is as old as the real history and 

the heritage of modern commercial banking are noticeable to ancient times. The word bank is 

derived from Italian word Banca and French word Banque both meaning bench. Money-lenders 

and money changers used to transact their business at benches or tables. 

The initial banks were apparently the holy temples of the ancient world, and were 

apparently set up earlier during the 3rd millennium. B.C The history begins with 1st prototype 

banks of a merchant of the world, who made grain loans to farmers and traders. This started 

around 2000 BC in Assyria and Babylonia. Later on in Greece and during the Roman Empire, 

lenders based in temples made loans and introduced new features i.e. accepting of deposits and 

changing of money. Wealth including money and valuables can be stolen away easily if not stored 

at a safe place. In earlier time Temple is considered as the safest place for storing the money and 

valuables. People like priests or temple workers were both honest and religious. In the 18th 

century BC, In Babylon at the time of Hammurabi, there are records of loans given by priests and 

also keeping the money safe. 
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Internet banking is nothing more than traditional banking services delivered through an 

electronic communication backbone viz, Internet. But, in the process it has thrown open issues 

which have ramifications beyond what a new delivery channel would normally envisage and, 

hence, has compelled regulators world over to take note of this emerging channel. Some of the 

distinctive features of e-banking are: 

1. It removes the traditional geographical barriers as it could reach out to customers of 

different countries/legal jurisdiction. This has raised the question of jurisdiction of 

law/supervisory system to which such transactions should be subjected, 

2. It has added a new dimension to different kinds of risks traditionally associated with 

banking, heightening some of them and throwing new risk control challenges, 

3. Security of banking transactions, validity of electronic contract, customers’ privacy, etc., 

which have all along been concerns of both bankers and supervisors have assumed 

different dimensions given that Internet is a public domain, not subject to control by any 

single authority or group of users, 

4. It poses a strategic risk of loss of business to those banks who do not respond in time, to 

this new technology, being the efficient and cost effective delivery. 

 

 Volume wise share of Paper based vs Electronic transactions 

 

Source: RBI’s Reports Cost 

 

The world over, central bankers and regulators have been addressing themselves to meet the 

new Challenges thrown open by this form of banking. Several studies have pointed to the fact that 

the cost of delivery of banking service through Internet is several times less than the traditional 

delivery methods. This alone is enough reason for banks to flock to Internet and to deliver more 

and more of their services through Internet and as soon as possible. Not adopting this new 

technology in time has the risk of banks getting edged out of competition. In such a scenario, the 

thrust of regulatory thinking has been to ensure that while the banks remain efficient and cost 

effective, they must be aware of the risks involved and have proper built-in safeguards, 

machinery and systems to manage the emerging risks. It is not enough for banks to have systems 

in place, but the systems must be constantly upgraded to changing and well-tested technologies, 

which is a much bigger challenge. The other aspect is to provide conducive regulatory 

environment for orderly growth of such form of banking. Central Banks of many countries have 

put in place broad regulatory framework for-banking. 
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Table 1.1 Internet banking % of users in various states of India 

State % of users banking online 

Maharastra 28.7 

Delhi 17.7 

Tamilnadu 10.3 

Andra Pradesh 4.6 

Karnataka 8.3 

West Bengal 4.6 

Madhya Pradesh 3.1 

Rajasthan 3.2 

Gujarat 3.3 

Kerala 1.8 

Haryana 1.7 

Bihar 1.6 

Uttarpradesh 1 

Others 4.7 

Source: Report of internet & mobile association of India (IAMAI) 

 

E-banking is an innovation when new information technologies merge into traditional banking 

services. Operating costs minimization and revenue maximization are the major drivers that 

boost e-banking services (Sannes, 2001; Reibstein, 2002). E-banking service is basically a self-

service by customers, so for banks, it requires less resources and lower transaction and 

production costs (Southard and Siau, 2004; Witman and Poust, 2008).  A study about the e-

banking over 1999–2006 shows that the application of e-banking can improve banks’ 

performance in terms of the growth in assets, reduction in operating expenses and portfolio 

enhancement (Dandapani et al., 2008). Even in 1990s, Sraeel (1996) emphasizes that creating 

virtual banking will not only create a new service delivery channel, but also lead  to value 

creation to both banks and customers (Hwang et al., 2007; Murphy, 2007). Amato- McCoy (2005) 

further argues that customers will be attracted to e-banking when the advanced e-banking 

services like e-transfer and e-bill options are available. Through interviewing banks in a small 

island and examining their e-banking websites from 2004 to 2006, Jenkins (2007) indicates that 

those banks were using e-banking as an assurance to their customers to maintain a competitive 

quality of service. To continually improve the performance of e-banking services, several core-

capacities are critical: 

 Planning new IT infrastructure 

 Enhancing transaction security 

 Providing value-added content 

 Delivering differentiated services 

 Managing customer relationships 

 

The retention and expansion of relationships with relative older and lower IT awareness 

customers (Wuetal, 2006). 

 

Consumers today are much selective in choosing banking services in terms of their 

demands and preferences. To be competitive, banks must develop services to satisfy customers 

as well as delight them at the same time. Liao and Cheung (2002) indicate that the most 

important quality attributes underlying perceived usefulness of e-banking are expectations of 

accuracy, security, network speed, user-friendliness, user involvement and convenience. 
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2 RESULTS AND DISCUSSION 

2.1 Research Methodology 

The project studies the customer’s attitude towards e-Banking system with special reference to 

North Gujarat, Kadi city The 100 respondents were the sample size for the questionnaire. The 

universe of this research project is Kadi city. 

 

2.2 Hypothesis Testing of Use of E-Banking and Awareness 

John Boyce [2011] uses the chi-square test of independence. In this, while determining whether 

the number of observations or responses that all into various categories with the help of this 

technique, we can test whether or not two or more attributes are associated. 

Table 2.1: Contingency use of E-Banking and Awareness 

 Using Not Using Total 

Aware 57 22 79 

Not Aware 0 21 21 

Total 57 43 100 

 

Hypothesis 

Ho = Use of e-banking and awareness are not related. i.e. people are not aware and not using e-

banking service.  

Ha= People are aware and uses the e-banking services. 

 

Statistic Test:  (Observed-Expected)2 

                                 Expected 

X
2

(O-E)
 

allcells
E

 

 

Expected = Row  Total × Column Total  

Grand Total 

Where 

P-Value from the x2- tables with 

Degree of freedom = (Number of rows – 1) × (Number of Columns –1) 

= (r – 1) × (c – 1) 

Decision Rule: Reject Ho if p-value ≤ as usual. 

 

Table 2.2: Calculation of Expected Frequency 

On the basis of this hypothesis, the expected frequency corresponding to the no of person 

aware and using e-banking service would be: 

Expected frequencies are calculated using Expected = (Column Total) × (Row Total) 

                                                                                                                    Grand Total 

 

 

 

 

 

 

 Using Not Using Total 

Aware  (57 x 79)/100 =45.03  (43 x 79)/100=33.97 79 

Not Aware  (57 x 21)/100 =11.97 (43 x 21)/100 = 9.03 21 

Total 57 43 100 
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Table 2.3: Calculation of Chi-Square 

Observe Frequency 

(O) 

Expected Frequency 

(E) 

(O-E) (O-E)2 (O-E)2 

   E 

57 45.03 11.97 143.28 3.18 

0 11.97 -11.97 143.28 11.97 

22 33.97 11.97 143.28 4.22 

21 9.03 11.97 143.28 15.87 

100 100 0 -- X2
 
=35.24 

cal 

 

Degrees of freedom = (r – 1) (c – 1) = (2 – 1) (2 – 1) = 1 

The p-value = P (X2
(1) ≥ X2

cal) = P (X2
(1) ≥ 35.24) 

It is now necessary to compare this value with the critical values of chi-square. The critical 

value of chi square with 1 degree of freedom of 5% level of significance is 3.841. Since the 

calculated value is much greater than the critical value of chi-square, the null hypothesis people 

are not aware and not using e-banking service is rejected. Thus, most of the respondents are 

aware and using e-banking service. 

 

2.3 Major Findings 

The research is based on primary data collected through questionnaire. The research is useful 

to know the consumer attitude towards e-banking system in kadi, North Gujarat and the risk 

involved with e-banking. 

The Indian active online audience is reaching the 60 million mark, growing about 30% 

annually, of which 25% are found on online banking-websites. In India 4.6 million people bank 

online & no. is expected to grow 16 million by the current year. In 2011-12, non-cash payments 

comprised 91 per cent of total transactions in terms of value and 48 per cent in terms of 

volume. Within noncash payments, too, the share of payments through cheques has come down 

from 85 per cent to nine per cent in value, and 83 per cent to 52 per cent in volume between 

2005-06 and 2011-12. But most of the people not aware the risk involved in e- banking 

Banking institution should have to aware & inform the people about the risk. 

1. Most of the banking customers are aware of e-banking system as 79 respondents out of 

total 100 respondents are aware about the e-banking system. 

2. Most of the respondents are aware of e-banking system by the television advertisements, 

from their relatives and friends. 

3. Among the 79 respondents only 57 respondents are using e-banking for banking 

transactions. 

4. Among the 57 respondents only 9 respondents are using e-banking since last 2 years. 

While 18 respondents are using e-banking since last 1years. 

5. E-banking system is very easy to use & fast it’s also gives you 24-hour access to your 

nationwide accounts. That’s the reason most of the respondents attract towards e-

banking system. 

6. Most of the respondents use e-payment & electronic fund transfer facility in e-banking 

system. 

7. Among the 57 respondents only 13 respondents are know about the risk involved in e-

banking system. Most of the respondents are not aware of the risk. 

8. Most of the respondent opt e-banking facility of various banks. 

 

4 LIMITATIONS 

The response to the questionnaire may be the personal view of the customers and hence do not 
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always reflect the e-banking practices used throughout the country. The present study 

conducted in Kadi (Gujarat) and it may not reflect to other cities. 

 

5 CONCLUSIONS AND RECOMMENDATIONS 

The research report is useful to know the customer attitude towards the e-banking system and 

what types of risk involved in e-banking system. The research report is based on primary data 

collected. The chi- square statistical test has been used to determine the association between 

customer and awareness and use of e- banking. In this test, the calculated value is much greater 

than the critical values of chi-square, the null hypothesis people are not aware and not using e-

banking services is rejected. Thus, most of the respondents are aware and using e-banking 

services. 

 

The following are recommendation of this research: 

1. Most of the respondent knows about the e-banking system. But they don’t use it. because 

they don’t know about the procedure how to use it, so banking institutions should have to 

aware the customer about the procedure of utilizing the e-banking system. 

2. Most of the banks reluctant to give the information about the use of e-banking. Banking 

institution should have to aware the customers. 

3. Some of the services of e-banking are very complicated, banking institution should have 

to develop user friendly portals for the convenience of the customers. 

4. Banking institution should have to aware the customer about the risks involved with e-

banking. 

5. Customers should have to know about the security risks involved with e-banking and 

follow the guidelines prescribed by the banks for security. 

6. E-banking in India is in budding stage with the high penetration of electronic as a growth 

driver. Internet banking as tool can be used by the banks towards furthering twin 

objectives. On one hand banks can optimize its branch operations by doing away with 

large volumes of routine transactions at individual branches, while one the other hand 

they can expand their geographical presence by reaching the interior parts of the country 

either to cut-off from the ambit of banking services. Another important benefit of the 

concept of internet banking is that it is good for the environment as it cuts down the usage 

of paper, reduces pollution as people do not have to travel physically and also does not 

add emissions. It is beneficial for both banks as well as customers. India has a long way to 

rich the level of e-banking; however it is an easier path to tread now as the security 

standard and the transaction protocols have been developed and tested. This research 

paper also gives opportunities to conduct the further development in e-banking and helps 

to the banking professional. 
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Abstract - Investment has been a crucial decision for individual investor since ancient times. 

Investment can be defined as the commitment of funds to one or more assets that will be held 

over some future time period. Investment can be classified into lots of categories such as risk 

involved, return ability, time period involved and government securities etc., all depends upon 

need of an investor. The study was mainly planned to understand the various investment 

opportunities available for people and also to understand the preferred investment avenues. This 

research study surely will provide a parameter particularly for a better understanding of the 

investment avenues available to an investor in various financial institutions. The level of 

awareness about investment avenues is also considered under the study. The study is focusing on 

the preference of Investments by Business class Investors and it will be helpful to identify the 

better investment options in the market. 

Keywords: Investment awareness, Business class Investors, Investment preferences, 

opportunities etc. 

 

1 INTRODUCTION 

Wealth creation is not an art. It is an attribute of one’s attitude towards money. People in society 

are investing their savings in a systematic manner and many are in a unsystematic manner. Many 

do not have financial education. A systematic investment plan always yields a fair return. 

Investment is the most important things today. People are earning handsomely, but they do not 

know where, when and how to invest. Everyone should realize that financing planning is must 

today in order to know where one stands financially and also focuses to one’s financial efforts in 

the right direction. A proper understanding of money, its value, the available avenues for 

investment in various financial institutions. The rate of return/risk etc., are essential to 

successfully manage one’s finance for achieving life’s goal. Savings form an important part of the 

economy of any nation. With the savings invested in various options available to the people, the 

money acts as the driver for growth of the country. Indian financial scene too presents a plethora 

of avenues to the investors. Though certainly not the best or deepest of markets in the world, it 

has reasonable options for an ordinary man to invest his savings.  

In the present day financial markets. Investing money has become a very complex task. 

Most of the investors are unaware of the fact that investing is both an art and a science. Majority 

of people irrespective of their education, status, occupation etc, are fascinated by investments. 

Investment is an economic activity in which every person is engaged in one form or another. 

Even though the basic objective of making investment is earning profits, not everybody who 

makes investment benefits from it. Those who incur losses have not managed their funds 

scientifically and have just followed others blindly. All investments are risky to some degree or 

other as risk and return go together. The art of investment is to see that the return is maximized 

with the minimum degree of risk. 

Investment is the process of, ‘sacrificing something now for the prospect of gaining 

something later’. Our definition implies that there are three dimensions to an investment- time 

which involves creation of assets or exchange of assets with profit motive. It is the employment 
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of funds with the purpose of earning additional income or growth in value. The person making 

investment has to part with his funds. The funds may be converted into monetary assets or a 

claim on future money for a return. This return is an award for abstaining from present 

consumption for parting with the money or liquidity and for taking a risk. The risk may be about 

the return on investment, time of waiting, cost of getting back funds, safety of funds, and 

variability of the return.“Sacrifice of certain present value for some uncertain future value.” 

 

1.1 Investment Alternatives  

Wide varieties of investment avenues are now available in India. An investor can himself select 

the best avenue after studying the merits and demerits of different avenues. Even financial 

advertising, newspaper supplements on financial matters and investment journals offer guidance 

to investors in the selection of suitable investment avenues 

 

Investment Avenues 

 
 

Investors have a lot of investment avenues to park their savings. The risk and returns available 

from each of these investment avenues differ from one avenue to another. The investors expect 

more returns with relatively lesser risks. In this regard, the financial advisors and consultants 

offer various suggestions to the investors. However, the construction of a correct portfolio is a 

great task in front of every investor. The investment avenues include both financial instruments 

and other assets. The attitude of investors would vary from time to time and person to person. 

The objective of investment of investors will also be different. 

 

2 REVIEW OF LITERATURE 

Krishnamoorthi C. (2009) in his research paper “Changing Pattern of Indian Households: 

Savings in Financial Assets” published in RVS Journal of management, 2009 concluded that 

irrespective of the developments in the capital market/economic conditions, investors like to 

invest regularly and this investment behavior is highly related to educational background. Their 

occupation, reading habit of investment news and the time taken for investment decision making 

process. 

S. Saravana Kumar (2010) in his article “An Analysis of Investor Preference Towards 

Equity and Derivatives” published in The Indian journal of commerce, July-September 2010 

concluded that the most of the investor are aware of high risk involved in the derivative market. 

To reduce the risk in the market, the investors should strictly follow the stop loss method. The 

study reveals that most of the investor prefers cash market where the script can be held for long 

term and the risk is less and it is transferable to others with minimal time period. Even though 

risk is higher, some investors prefer derivative market where return is also higher. The investors 
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are suggested that before going for investment proper study about the script is essential. The 

study has highlighted a few suggestions for removing constrain in the crucial variables which 

directly affect the investor and company. The investors are highly satisfied with equity shares 

because of many reasons, i.e., liquidity, low investment, capital appreciation etc. 

R. L. Narayanan (2011) in his article “Concern for Retail Investors in Rising Markets: 

Trade Cautiously” published in Dalal street Investment journal, 24 April 2011 concluded that 

Though the Indian market is among the leaders in the emerging market pack, the current year is 

not good for the emerging markets. A concern about high inflation and high interest rates is 

palpable in most markets and India is no exception. As the markets have rallied back sharply 

from the lows of the year, invest cautiously as opportunities will always be there, though 

valuation and macro factor remain a concern. When the markets are rising retail investors should 

be careful about spiraling crude prices, interest costs and inflation, since all the four cannot rise 

simultaneously. 

A P Pati and D. Shome (2011) in their article “Do Households Still Prefer Bank 

Deposits? An Analysis of shift in Savings and Savings Determinants” Published in The IUP Journal 

of Bank Management, Feb-2011 concluded that Financial reforms have, in the recent years, 

opened up several avenues for the households for savings. The study suggest that despite the 

reform, households are still preferring the safe channels of bank deposit schemes rather than 

switching over to high yielding but risky channels of savings. However, between the two phases 

(pre- and post-liberalization period) a significant structural shift of savings in bank deposit is 

observed. Variables like income and inflation are found to be statistically significant 

determinants of savings in bank deposit of Indian households. 

Murithi, Narayanan, and Arivazhagan (2012) titled on “Investors Behaviour in 

various Investment avenues” in the study most of the respondents prefer to park their fund in 

investment avenues. like bank, life insurance, mutual fund and gold. 

Prakash and Sundar (2013) the study titled on “Analysis of Investor Perception and 

Preferences: Investment avenues” concludes that most of the investors discuss with their family 

and friend before making an investment decisions and investment prefer for bank deposit. 

Ramanathan and Meenakshisundaram (2015) said that most of the responded invest 

in tax saving investments and preferred real estate for future financial securities. 

Totala (2016), study done in Indore City and it was found that salaried persons age groups of 

31- 40 and 41-50 were more interested in investing and graduates were investing more than the 

postgraduate and Senior Secondary education responded. In this study it was found that 53% 

salaried people could get less returns or equal to the prevailing market return. People do 

investment for getting Income Tax benefit, sequentially followed by reasons of getting higher 

returns, safety, liquidity, future needs and hedge against inflation. Salaried persons go for higher 

retunes with higher risk followed by medium returns with medium risk 

 

2.1 Objectives of the Study: 

 To study the investment preferences among Business class people working in different 

sectors in, Indore city 

 To know the mode of investments of the Business Class respondents in various investment 

avenues. 

 

3 RESEARCH DESIGN 

Research design is the conceptual structure within which research is conducted. It constitutes the 

blueprint for collection, measurement and analysis of data was a descriptive research. 

Descriptive research involves collecting numerical through self reports collected, through 
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questionnaires or interviews (person or phone), or through observation. For present study, the 

research was descriptive and conclusion oriented. 

 Sampling unit: The target population must be defined that has to be sampled. The 

sampling unit of research included salaried people residing in Indore. 

 Sample size: This refers to number of respondents to select from the universe to 

constitute a sample. The sample size of 100 investors was taken. 

 Sampling technique: Convenience sampling was used to select the sample. Convenient 

sampling is a non probability sampling technique that attempts to obtain a sample of 

convenient elements. In case of convenience sampling, the selection of sample depends 

upon the discretion of the interviewer. In this project, questionnaire method was used for 

the collecting the data. With the help of this method of collecting data, a sample survey was 

conducted. 

 

3.1 Data Collection 

Information has been collected from both primary and secondary data. 

 Primary data: Primary data are those which are fresh and are collected for the first time, 

and thus happen to be original in character. The primary data was collected through direct 

personal interviews (open ended and close ended questionnaire). 

 Secondary data: Secondary data are those which have already been collected by someone 

else and which already had been passed through the statistical process. the secondary data 

was collected through web sites, books and magazines. 

 

3.2 Tools of Presentation & Analysis: 

To analyze the data with the help of questionnaire, following tools were used. 

 Percentage and pie charts: Those tools were used for analysis of data. 

 Ranks and Relation: Giving rank to each avenue and finding result 

 

3.3 Data Analysis: - 

 Various Investments in Portfolio 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

0S. No. Investment No. of Investors 

1 Shares 15 

2 Debentures/Bonds 6 

3 Stock futures and options 4 

4 

5 

 

Mutual funds 

National savings certificate/Public 

provident fund/provident fund 

10 

 

3 

6 Fixed deposit 2 

7 Insurance policies 5 

8 Real estate 5 

9 Gold/silver 2 

10 others 3 
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 Risk Associated with following Investments 
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1 2 3 4 5 6 7 8 9 10

No. of Investors

S. No. Investment Avenues 

Level of return 

High Moderate Low 

1 Shares 4 5 7 

2 Debentures / Bonds 3 5 7 

3 Stock futures and options 9 7 6 

4 Mutual funds 4 9 5 

5 National saving certificate 7 9 7 

6 Public provident fund 4 6 3 

7 Fixed deposits 2 4 6 

8 Insurance policies 7 2 5 

9 Real estate 9 1 4 

10 Gold / silver 2 1 2 

11 Others 4 2 1 



 
36 

 
 
 

3.4 Objectives of Investment 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 Except bank account, which are your top 3 investment destinations 
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Chart Title

level of importance level of importance level of importance

S. No. Objective 

level of importance 

High Moderate Low 

1 Dividend 4 2 3 

2 Capital appreciation 2 4 1 

3 Quick gain 1 2 4 

4 Safety 3 1 2 

5 Liquidity 2 1 3 

6 Tax benefits 5 7 2 

7 Diversification of assets holdings 4 3 1 

8 Hedging against inflaction 7 2 1 
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 How much percentage of your total investment, you invest in following option 

 
 

 Result: 53% people invest 10-20% of their total investment in gold, 14% invest 20-30% in 

gold, 8% invest 30-40% in gold, 2% invest 40-50% in gold and 4% invest 70-80% in gold. 

34% invest 10-20% in silver, 2% invest 20-30% in silver and 4% invest 30-40% in silver of 

their total investment.14% invest 10-20% in real estate of their total investment, 4% invest 

20-30% in real estate, 10% invest 30-40% in real estate.16% invest 40-50% , 6% invest 50-

60%, 2% invest 60-70% and 4% invest 80-90% in real estate of their total investment.26% 

put 10-20% of their total investment in FD, 6% put 20-30% in FD, 10% put 30-40% in FD, 

6% put 40-50% in FD, 12% put 50-60% in FD,  6% put 60-70% in FD, 2% put 70-80% in FD, 

6% put 80-90% in FD, and only 4% put 90-100% in FD. 26% invest 10-20% of their total 

investment in equity, 4% invest 20-30% in equity, 4% invest 30-40% in equity, 2% invest 

40-50% and only 2% invest 70-80% of their total investment in equity. 6% invest 10-20% of 

their total investment in other modes, 2% invest 40-50% in other forms. 2% invest 70-80% 

in other and 2% invest 90-100% in other form. 

 

 Rank the following in order of the preference you give while investing 

 
Fig. 3.9 
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 Result: Only 15% people give 1st preference to gold, 25% people give 2nd preference to gold 

while investing, 6% people give 3rd preference and 4% give 4th preference to gold. Only 2% 

people give 1st preference to silver while investing, 10% people give 2nd preference to silver, 

whereas 20% prefer silver on 3rd rank while investing 10% give 4th preference. 20% give 1st  

preference to real estate while investing,10% give 2nd preference, whereas 9% give 3rd 

preference.4% prefer it on 4th rank and 3% prefer it on 5th rank. 14% give 1st preference to 

FD while investing, 9% prefer it on 2nd rank, 12% give 3rd preference to FD while 

investing.7% give 4th preference, whereas 8% give 5th preference.22% give 5th preference to 

equity while investing whereas 8% give 4th rank and 8% give 3rd rank. Only 2% give 2nd 

preference to equity whereas only 3% give 1st preference to equity while investing. 

 

If given Rs.10,00,000 Rank the following in order of the preference you give while 

investing 

 
Fig. 3.16 

 

 Result: If given Rs. 10,00,000 than people would prefer to change their current investment 

mix. Now, out of 60 people 22 give 1st preference to gold, 21 give 1st preference to real estate, 

5 give it to FD and only 2 & 1 give it to equity and silver respectively. 18 people give 2nd 

preference to gold, 4 give 2nd preference to silver, 15 give it to real estate, 8 give it to FD and 

only 4 give 2nd preference to equity. Only 6 people give 3rd preference to gold, 8 people give 

3rd preference to silver, 7 give it to real estate, 22 give it to FD and 5 give it to equity. only 3 

give 4th preference to gold, 18 give it to silver, 3  give it to real estate, 8 give it to FD and 13 

give 4th preference to equity. No on prefer gold on 5th rank. 16 people give 5th preference to 

silver. Only 3 and 5 people give 5th preference to real estate and FD respectively. 22 people 

give 5th preference to equity.  

 

4 FINDINGS 

 Maximum investors are not aware of all the investment options. 

 Investors do not invest in a single avenue. They prefer different avenues and maximum 

investors prefer to invest in bank deposits, post office savings and insurance. 

 Maximum investors’ wants their investment to grow at a faster rate. 

 Investors source of investment is from own savings. 

 Different factors considered by investors while investing is return, risk, tax benefits, capital 

appreciation and most prominent factor is the return on any investment avenue. 
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 Majority of investors are from middle class income group. 

 Maximum investors have other investment policies. 

 Investors do their investment in shares, mutual funds for a better return and they also bear 

higher risk for it.  

 Most investors are scared to invests in high risk associated securities. 

 Most investors prefers steady return in place of fluctuating returns 

 

5 CONCLUSION 

The Business class investors looks for safest or less risky and steady investment avenue because 

of their small saving and prefers to make investments according to their risk bearing capacity. 

Thus, they preferred fixed deposits with banks and post office, public provident fund and 

insurance policies etc. Real estate is the most desirable investment avenue for the income class, 

but they are not able to invest their money in it due to demand of high liquidity. According to this 

research most of the respondent is aware about the investment avenues and they do their 

investments from their own savings. Investor’s main objective is to earn quick gain and to earn at 

safety level. Most of the investors select stocks of service sector and bank sector for high return 

and most of the investor done their investment in public provident fund and in bonds. The study 

concludes that Investors do not invest in a single avenue. They prefer different avenues and the 

factors considered by investors while investing is return, risk, tax benefits, capital appreciation 

and most prominent factor is the return on any investment avenue. 
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